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Abstract

Purpose/Objective This study aims to examine online
buying and selling practices conducted through social media
platforms and analyze their role in increasing efficiency and
fairness from an Islamic economic perspective.

Methods This study uses a qualitative descriptive approach
based on an extensive literature review of academic journals,
books, Islamic jurisprudence (figh),mu‘amalat (Islamic
jurisprudence), and regulations related to digital commerce
and social media-based transactions. Social media platforms
such as Instagram, Facebook, WhatsApp, and TikTok are
used as illustrative examples to illustrate contemporary
online commerce practices commonly implemented by small
and medium-sized enterprises.

Results Findings indicate that online transactions via social
media can significantly improve economic efficiency by
reducing transaction costs, expanding market reach, and
accelerating information exchange. From an Islamic
economic perspective, these practices are considered
permissible (halal) as long as they comply with sharia
principles, including transparency (bayan), informed
consent, and the ability to communicate effectively. together
(taradi), honesty (sidq),and avoid ghara ,deception(tadlis),
and Injustice (zulm). Unfair practices such as misleading
product information, unclear pricing, and non-transparent
delivery systems have been identified as violations of Islamic
ethical standards and can undermine trust and fairness in
digital transactions.

Implications This study implies and contribute that
strengthening sharia compliance, ethical awareness, and
regulatory oversight in social media commerce is crucial to
ensure fairness, consumer protection, and sustainable digital
economic development in accordance with Islamic economic
values.
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INTRODUCTION

The digital era has brought about fundamental and structural
transformations in economic activity, particularly in the way transactions are
conducted. Rapid advances in information and communication technology
(ICT) have reshaped traditional economic systems, shifting them from
location-dependent face-to-face transactions to technology-mediated online
exchanges that can take place anytime and anywhere. This transformation
has significantly altered the behavior of producers and consumers, creating
an environment better economy dynamic , efficient , and each other
connected (Silmiati et al., 2024).

One of the most prominent manifestations of this transformation is the
rise in online buying and selling practices through social media platforms.
Social media apps like Instagram, Facebook, WhatsApp, and TikTok have
evolved beyond their original role as communication and social interaction
tools into commercial platforms that facilitate economic transactions,
commonly referred to as social commerce. These platforms allow sellers to
showcase products, promote brands, communicate, and engage with
customers. with customers , and finish transaction in One digital ecosystem
(Laili et al., 2022) .

The popularity of online commerce through social media is largely
driven by its ease of use and relatively low operational costs. Unlike
conventional businesses that require physical stores, rent, and extensive
infrastructure, social media-based businesses can operate with minimal
capital. Sellers only need internet access and digital devices, making these
platforms highly attractive to micro, small, and medium enterprises
(MSMEs). This encourages greater participation . wide in activity economy
And push growth entrepreneurship (Aaizulrahman & Qazzafi, 2025) .

Furthermore, social media platforms enable direct and interactive
communication between sellers and buyers. Features such as direct
messaging, comment sections, live broadcasts, and customer reviews enable
real-time interaction, reducing information asymmetry and increasing
transaction efficiency. This interactive communication plays a crucial role in
building trust and transparency, which are essential elements in any
economic transaction, especially from an Islamic economic perspective that
emphasizes honesty And agreement together (Adel et al, 2025) .

Another important aspect of social media-based transactions is their
ability to eliminate geographical barriers. Sellers can reach consumers across
regions and even internationally without the need for physical branches. This
significantly expands market reach, improves distribution efficiency, and
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enhances competitiveness. From the consumer perspective, buyers benefit
from greater convenience, access to a wider selection of products, and the
ability to compare prices. And quality product with fast And efficient (Shifa,
2021).

However, despite these advantages, online buying and selling through
social media also presents ethical, legal, and economic challenges. Issues such
as unclear contractual agreements, lack of product transparency, misleading
information, and the potential for fraud remain rife. (Maulana et al., 2025) In
the context of Islamic economics, these challenges are crucial, as transactions
must be free from elements of gharar (uncertainty), tadlis (fraud), and zulm
(injustice). Therefore, it is crucial to critically examine whether social media-
based trading practices are truly increase efficiency And justice in accordance
with principles Islamic economics (Herlina et al., 2019) .

Apart from the many advantages offered by online trading through
social media platforms, this mode of transaction also cause various problem
economics , ethics , and critical institutions (Mutaufiq, 2025). Problem
general covering fraudulent practices , dissemination of misleading or
incomplete product information, lack of transparency in pricing and product
quality, and imbalances in bargaining power between sellers and buyers.
These problems are often exacerbated by the absence of standard contracts
and effective regulatory oversight , which can lead to damage trust consumer
And integrity market (Daulay, 2025) .

These challenges pose a serious threat to the principle of justice, which
is a fundamental value in Islamic economics. In Islamic economic thought, all
economic activities must be based on justice (‘adl), honesty ( sidq ), and each
other profitable ( maslahah ) between transacting parties ( Nurbaeti et al,,
2025). Transactions involving Fraud , uncertainty, or exploitation are strictly
prohibited, as they contradict the ethical and moral objectives of Islamic law
(maqgasid al-shari‘ah). Consequently, practices such as product
misrepresentation, hidden fees, and unilateral domination by the seller are
not in accordance with Islamic law . with principles Islamic economics and
can cancel legitimacy transaction (Sutrisno et al., 2024) .

Furthermore, Islamic economics places a strong emphasis on clear
contractual agreements (akad ), transparency in the exchange of goods and
services, and informed consent from both parties. In the context of social
media-based commerce, these requirements are not always adequately met,
particularly when transactions are conducted informally through private
messages or live-streamed sales. This raises important questions regarding
the compliance of such practices with Sharia principles, particularly

Al-Amwal: Journal of Islamic Economic Law



Online Buying and Selling Through... | 145

regarding the avoidance of gharar (excessive uncertainty) and tadlis ( fraud)
or deception power ) ( Dadiyanto & Khasanah, 2025) .

In response to these challenges, this study aims to analyze online
buying and selling practices conducted through social media platforms to
assess their potential to improve economic efficiency and equity from an
[slamic economic perspective. The focus is on examining how digital
transactions can reduce transaction costs, improve market access, and
simplify distribution processes while adhering to Islamic ethical values. By
integrating efficiency with equity, this study seeks to determine whether
social media-based commerce can functioning as mechanism appropriate
economy with sharia (Fahlefi, 2025) .

The findings of this study are expected to provide theoretical and
practical contributions to the development of ethical, transparent, and
Sharia-compliant digital commerce practices. Academically, this study
enriches the literature on Islamic economics and digital business by
providing empirical and conceptual insights into social media-based
transactions. Practically, the results of this study can serve as a reference for
policymakers, business practitioners, and Muslim entrepreneurs in designing
online commerce models that uphold Islamic principles . Islamic values at the
same time still competitive in digital economy (Wulandari & Hasriadi, 2022) .

METHOD

This study adopts a qualitative descriptive research method to explore
and analyze online buying and selling practices conducted through social
media platforms from an Islamic economic perspective. A qualitative
approach is deemed appropriate because this study aims to understand
ethical concepts, principles, and dimensions rather than measuring variables
statistically. By emphasizing conceptual interpretation and analysis, this
method allows for a more in-depth examination of how online buying and
selling practices are implemented. digital trade in harmony with values
normative Islamic economics (Arum & Azzaki, 2024) .

Data collection was conducted through a comprehensive and systematic
literature review. Data sources included classic and contemporary books on
I[slamic economics, peer-reviewed journal articles, and relevant literature.
colleagues , and report officially published by institutions related (Najib,
2021). These sources provide theoretical foundations as well as empirical
insights into online commerce, social media-based commerce, market
efficiency, and fairness in economic transactions. The literature review
approach ensures that the analysis based on on reference authoritative
academic And credible (Wahyuni & Sutrismi, 2022) .
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The analytical process involves comparative and thematic analysis of
the collected data. Contemporary online buying and selling practices through
social media, such as product promotion, pricing strategies, transaction
mechanisms, and communication between sellers and buyers, are
systematically examined and compared with core Islamic economic
principles. These principles include: justice ( ‘adl ), transparency , honesty ,
agreement together ( taradin ), prohibition gharar ( uncertainty ), tadlis (
fraud ), and zulm ( injustice ) (Wati, 2024).

Through this comparative analysis, this study assesses the compatibility
of social media-based commerce with Islamic economic values, particularly
in terms of economic efficiency and fairness. Efficiency is evaluated by
examining the ability of online commerce to reduce transaction costs, expand
market access, and facilitate timely exchanges. Fairness is assessed by
analyzing the extent to which transactions uphold ethical behavior, protect
consumer rights, and ensure balanced relationships . between seller And
buyer (Putri Sari, 2023) .

Using a qualitative descriptive methodology, this study provides a
conceptual and normative evaluation of online buying and selling practices
through social media. This approach allows for a holistic understanding of
digital commerce not only as an economic activity but also as a moral and
ethical practice within an Islamic economic framework.

RESULTS

Efficiency About Online Purchasing and Selling via Social Media

The study's findings indicate that online buying and selling through
social media platforms significantly contributes to economic efficiency,
particularly through reduced transaction costs, accelerated information
exchange, and expanded market access. The absence of physical retail
infrastructure allows sellers to minimize operational costs such as rent and
maintenance, while direct interaction between sellers and buyers reduces
reliance on intermediaries. This efficiency is particularly beneficial for small
and medium-sized enterprises (SMEs), which often face challenges. operating
under capital constraints (Rifa'i, 2025) .

In addition, social media facilitates the rapid and widespread
dissemination of product information, allowing consumers to access real-
time data, compare prices, and evaluate the credibility of sellers across
multiple platforms. This process reduces information asymmetry. And
shorten time taking decision, so that increase efficiency transaction (Risni et
al., 2025). Furthermore, features such as hashtags, targeted advertising, and
content sharing enable sellers to reach a wider market beyond the borders of
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geographical , increasing Power competition And choice consumer (Setiawan
etal, 2024).

From an academic perspective, this study contributes by integrating the
concept of economic efficiency in digital commerce with Islamic economic
principles, demonstrating that efficiency in social media-based transactions
is not merely technical but also normative. Efficiency is proven to align with
I[slamic values when it supports transparency, reduces unnecessary costs,
and encourages broader market participation without violating Sharia
principles. These findings enrich the discourse on digital commerce by
positioning efficiency as an economic and ethical construct within an Islamic
economic framework.

Sales Efficiency Buy Online Through Social Media

The results of this study indicate that fairness in online buying and
selling through social media platforms is largely determined by the level of
transparency and ethical behavior demonstrated throughout the transaction
process. Key determinants of fairness include transparent and accurate
product information, clear and consistent pricing mechanisms, honest and
responsive communication between sellers and buyers, and reliable delivery
systems and after-sales service. When these elements are present, online
transactions are more likely to uphold a balance of rights and obligations for
both parties.

Transparency in product information plays a crucial role in ensuring
fairness. Detailed descriptions, clear specifications, and authentic visual
representations help consumers make informed purchasing decisions.
Similarly, clear pricing mechanisms, such as disclosing the total cost,
including shipping and additional fees, prevent misunderstandings and
reduce the risk of disputes. Honest communication, particularly through
direct messaging or live interaction features, further strengthens trust and
minimizes fraud. asymmetry information between seller And buyer (Bayu D
Sumaila, 2022) .

However, the findings also revealed several unfair practices common in
social media-based commerce. These include misleading or exaggerated
product descriptions, unclear or incomplete specifications, hidden fees, and
weak accountability mechanisms in the event of disputes. In many cases, the
absence of formal contracts and standardized consumer protection
frameworks makes it difficult for buyers to seek redress, increasing their
vulnerability. These practices not only undermine trust, but also undermine
consumer confidence. consumer but Also weaken integrity online market in
overall (Fitria, 2025) .
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From an Islamic economic perspective, the practices No fair This very
problematic , because contradictory with fundamental principles such as
justice ( ‘adl ), honesty ( sidq ), and agreement together ( taradin ).
Islamically firm forbid Transactions involving gharar (excessive uncertainty)
and tadlis (fraud), both of which are generally associated with misleading
information and hidden costs. Therefore, fairness in online transactions is
not only a legal or procedural issue, but also a moral obligation that must be
met . held in high esteem tall For ensure compliance to sharia (Silmiati et al,,
2024).

In summary, the research findings demonstrate that fairness in social
media-based online transactions can be achieved when transparency,
honesty, and accountability are consistently maintained. Conversely, the
persistence of unfair practices poses significant challenges to consumer trust
and the development of ethical markets, highlighting the need for stronger
ethical standards and governance in digital commerce.

DISCUSSION:
Efficiency of Online Buying and Selling Through Social Media

From an Islamic economic perspective, efficiency in online buying and
selling via social media is considered permissible. And beneficial as far as
matter That push interest general ( maslahah ) and still consistent with
fundamental sharia principles . Islamic economics does not reject efficiency;
rather, it supports efficient economic behavior that generates lawful profits,
social welfare, and optimal resource utilization. In this context, reducing
transaction costs, accelerating information dissemination, and expanding
market access are legitimate forms of efficiency and are in line with Islamic
teachings.

Social media based trading minimizes operational costs and
distribution , which reflects Islamic prohibition against waste (israf ) and
unnecessary expenses . The rapid flow of information through digital
platforms also reduces information asymmetry and facilitates informed
decision-making, thus supporting fair competition And transaction smoother
market ( Nur Hikmah et al . 2023). Conditions This describe how
technological efficiency can function in harmony with Islamic ethical norms.

Additionally, social media platforms lower market entry barriers for
small and medium-sized enterprises (SMEs), enabling broader participation
in economic activities with limited capital . This support objective shariah (
maqasid al- shariah ), esp promotion distribution just wealth And
subtraction gap socio-economic (Syifa Un Nafsi et al., 2024) .
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However, Islamic economics firmly emphasizes that efficiency must not
be at the expense of ethical values. Practices such as deceptive advertising,
information manipulation, concealment of product defects, and exploitation
of information asymmetry contradictory with principle justice ( © adl ),
honesty ( sidq ), and accountability . Although these practices may seem
efficient in the short term, they are fundamentally inconsistent with the
[slamic conception of efficiency, which integrates not quite enough moral
responsibility with performance economy (Risni et al., 2025) .

Overall, this study contributes by clarifying that efficiency in social
media-based commerce, from an Islamic economic perspective, is measured
not only by speed or cost reduction, but also by its ability to generate social
welfare, uphold justice, and ensure ethical sustainability. This integrative
perspective strengthens the conceptual link between digital economic
efficiency and Islamic normative values.

Justice In Online Transactions

Justice is a fundamental pillar of economic transactions in Islamic
economics, serving as an ethical foundation that governs interactions
between market participants. In the context of online buying and selling
through social media platforms, justice is closely linked to transparency,
honesty, and mutual consent ( taradi ) between sellers and buyers. Islamic
economics requires that all important information regarding products,
prices, payment methods, and delivery conditions be disclosed clearly and
accurately so that both parties can make informed decisions. This
requirement aims to prevent gharar (excessive uncertainty) and tadlis (fraud
or trickery), which are strictly prohibited in Islamic transactions (Farma &
Umuri, 2025) .

This discussion reveals that various unfair practices commonly
observed in social media-based commerce significantly undermine
transactional fairness. These practices include misleading or exaggerated
product descriptions, unclear or hidden costs, delayed or unreliable
deliveries, and the absence of effective accountability mechanisms in the
event of disputes. These practices undermine consumer confidence and
distort market fairness, as they place buyers at a disadvantage. From an
I[slamic perspective, these actions violate the principle of justice (‘adl) and
contradict the ethical goals of Sharia, which emphasize balance and
protection for all parties involved in activity economy (Kholisah et al., 2025) .

I[slamic economics places strong moral and religious obligations on
seller For uphold tall trust (amanah) and fulfil all Faithfully fulfill contractual
commitments . Sellers are required to deliver products as described, adhere
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to agreed prices and delivery schedules, and respond responsibly to
customer complaints. Failure to fulfill these obligations constitutes not only
unethical business conduct but also a violation of religious obligations. At the
same time, buyers are also expected to act honestly and responsibly by
providing accurate information, fulfilling payment obligations, and avoiding
opportunistic behavior. Ethical responsibilities reciprocate. come back This
ensure balance And justice in transaction market (Hermansyah, 2023) .

Therefore, strengthening ethical awareness and Sharia compliance
among sellers and buyers is crucial to ensuring fairness and sustainability in
online transactions. Integrating Islamic ethical values into digital commerce
practices can increase trust, reduce disputes, and promote long-term
economic stability. In this regard, fairness in online transactions is not merely
a procedural requirement but a moral commitment that underlies the
legitimacy and sustainability of online transactions. sustainability trading
social media based in framework Islamic economics (Nurmadinda et al,,
2025).

CLOSING

Online buying and selling practices through social media have the
potential to increase economic efficiency and fairness if implemented in
accordance with Islamic economic principles. Trading through social media
can reduce costs, increase market access, and facilitate faster transactions.
From an Islamic perspective, these practices are permissible as long as they
uphold transparency, honesty, mutual consent, and justice, while avoiding
prohibited elements such as gharar (unlawful activity), fraud, and
exploitation.

To ensure sustainable and fair digital commerce, it is recommended
that sellers strengthen ethical awareness and Sharia compliance, while
regulators and platform providers develop mechanisms to protect consumers
and promote fair transactions.
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