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Abstrak 
The goal of this study was to ascertain how consumer purchasing choices at 

Warung Selasih Kadungora Garut were influenced by price, café ambiance, and 

social media. In this study, data were gathered using the Accidental Sampling 

technique using a questionnaire with 91 respondents. The research used a 

quantitative approach together with a descriptive examination of case studies. 

Data analysis used normality tests, multicollinearity tests, heteroscedasticity tests, 

autocorrelation tests utilizing Durbin Watson tests, and hypothesis testing to 

identify which variables had a meaningful link. Validity and reliability tests 

were applied to data instruments. The partial t-test produced a tcount price 

variable of 0.867 1973 and a significant value of 0.242 > 0.05, showing that 

the test was not significant. Then, Ho is approved while Ha is turned down. A 

significant value was 0.342 > 0.05, suggesting that the cafe atmosphere variable 

is not significant. The cafe atmosphere variable received 15 tcount from the t-test 

(partial) computation, and it was 0.834 1.873. Additionally, the social media 

variables obtained from the partial t-test calculation produced the values 6.174> 

1.873 for the tcount social media variables and a significant value of 0.000 

0.05, indicating significant. 
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INTRODUCTION 

In reality, the development of the Indonesian food industry is an intriguing subject 

for study, particularly in the current globalization era. This gives business owners the chance to 

engage in competitive consumer attraction strategies. The basil shop run by Cooperative 

Tunas Artha Mandiri in Dusun Wangunjaya RT 0 1/RW 0 6 Village Wangunjaya, Banjarasari 
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District, Garut Regency is the subject of the writer's analysis in this study. Consumers are 

influenced by a variety of factors while making purchases, including prices that are strategic 

and accessible. and the cafe's atmosphere is one of the components that make up the whole 

establishment. Every cafe has a distinct look and physical layout that can either make moving 

around the establishment simple or difficult for customers. Furthermore, social media 

marketing has a part in influencing consumer decisions. The fast-paced development in the 

culinary industry serves as an example of this business possibility and the need to adapt 

marketing tactics in order to boost sales. Regarding the cost of the Warung Selasih, which is 

located in the center of the village, the atmosphere of the open-concept cafes, the scarcity of 

parking spaces, and the use of media, it is essential that the manager pay special attention to 

innovation in order to prevent customers from moving locations. 

Based on the history, the researcher is interested in learning how social media, cafe 

ambiance, and pricing all affect purchasing decisions simultaneously and partially. The purpose 

of the study is to determine how varied the influence is both simultaneously and partially based 

on the outcomes that have been examined. Benefit from this research is an addition to the 

information learned from going through lectures and is useful in the workplace. 

 

METHODS 

This research technique makes use of quantitative research, in which the data are 

presented as numerical data and are analyzed using statistics. Information gathered from 

visitors utilizing a questionnaire and derived from survey findings. Consumers who visit 

Warung Selasih Kadungora Garut make up the populace. 

"The sample is the number of characteristics the population possesses." 91 

respondents who visited Waroeng the served as the sample for this study. As for the amount 

of sample that was produced through computation, Wibisono (Anonym, 2010:31) proposed it 

in his book if the population was not precisely known, and Lemeshow's sample formula is as 

follows: 

Where : 

= Size Sample 

 

σ = Standard Deviation Population 

= Level Error 

 

RESULT AND DISCUSSIONS 

Test Instrument study 

Test validity 

According to the calculation r count > r table, which yielded a result of 0.197, all 
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questions on the factors of pricing, café atmosphere, and social media as well as purchasing 

decision are deemed to be genuine. 

Because the validity test is a crucial tool in research and the aforementioned study 

can demonstrate that the question in that variable has been shown to be valid. 

Test Reliability 

The reliability test table shows that each price variable, café atmosphere, social media, 

and purchasing decisions have reliability scores more than or equal to 0.70. 

Matter This demonstrates that every statement that is utilized can acquire reliable 

information, i.e., replies that are comparable to those given earlier when the statement is 

presented again. 

 

TEST ASSUMPTION CLASSIC 

Test Normality 

 

ANALYSIS MULTIPLE REGRESSION 

 

Double regression analysis This was utilized to understand how to affect variables 

like price, cafe atmosphere, and social media on purchase decisions. 

Compare the regression results as follows: 

Y= α + b 1 . X 1 + b 2 . X 2 + b 3 . X 3 + e 

Y = 2,320+ 0.089 X 1 + 0.064 X 2 + 0.637 X 3 

It is clear from equality that  

a. Mark coefficient regression price 0.089 is valuable. 

b. The variable's coefficient value of 0.064 is positive. Making more informed selections 

about what to buy will boost understanding of the cafe's atmosphere. 

c. Value the media/social coefficient at 0.637, which is large and positive. Ar The likelihood 

of making a purchase increases as social media usage is better understood. 
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TESTING HYPOTHESIS 

Test t 

 

With compare t table and t count based on level significant 0.05 or 5%, this test aims 

to ascertain the significant relationship of each independent variable on the dependent 

variable, which are price (X1), cafe atmosphere (X2), and social media (X3). 

The price value of 0.867 is less than the t table value of 1973, which indicates that it 

is not significant, according to calculation test t.  

a.  Table This demonstrates that the price variable has a negligible impact on the choice to 

buy. 

b. The café atmosphere score of 0.834 is not noteworthy because it is lower than the overall 

score of 1.873. Results This is demonstrating a changing mood café in a way that has a 

minimal impact. 

c. Mark social media of 6,174 more than t table 1.873, and this number displays variable social 

media in a particular way. partial influence on the purchase choice. 

 

Test F 

 

This test aims to determine whether the price variable (X1), the cafe's ambiance (X2), 

and social media (X3) simultaneously or jointly influence the decision to purchase. If F count 

> F table, Ho is accepted and Ha is rejected, indicating that the variables are independent yet 

jointly influential simultaneously. And if F counts F table, then Ho is rejected and Ha is 

accepted, indicating that the variables are independent of one another but not concurrently 

influential. 

Ho is rejected and Ha is approved based on the F test findings that were obtained, 

where the computed F value was 53.964 > 2.70 d. Ho was disproved on the basis that all 

variables, independent and dependent, simultaneously affect each other when the value of Sig 

(0.000) is greater than (alpha) = 0.05. 
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Test Coefficient Determination (R 2 ) 

The R Square calculation shows that the variable prices, café ambiance, and social 

media are able to explain 62.8 of the variables in purchase decisions, with the remaining 37.2 

being described by other variables including price, quality, and other services. Which study 

examined this variable. 

 
CONCLUSION 

Based on data analysis which came to the following conclusion. 

a.  Through partial variable price There was no substantial influence in the calculation of the t 

count, which was 0.867.984, the café ambiance variable similarly has no discernible 

influence on the choice to buy, according to the calculation of 0.834 1973. According to 

the computation of the t count from the t table, which is 6.174, social media variables have 

a considerable impact on purchasing decisions. 

b. "At the same time, the factors of price, cafe ambiance, and social media strongly influence 

the decision to purchase. The estimated F value is 53,964 > 2.70 with a significant level 

0.000 0.05, as determined by the F test computation. 

c. "The results of the determination test (R 2) show the value R square of 0.628 this 
shows variable price, cafe atmosphere, and social media are able to explain purchasing decisions 
as big as 62.8 whereas 37.2 explained by variable other like price, quality service, and others." 
 
REFERENCES 

Agustina, R., Yusuf, M., Sutiyan, O. S. J., Ardianto, R., & Norvadewi, N. (2022). Employee Performance 
Mediated Quality Of Work Life Relationship Satisfaction On The Job And Organizational 
Commitment. Jurnal Darma Agung, 30(2), 589-605. 

Alfiah, A., Suhendar, A., & Yusuf, M. (2023). Pengaruh Kualitas Produk, Citra Merek dan Harga terhadap 
Keputusan Pembelian Vinyl Flooring Merek Taco di CV Indosanjaya Kota Bandung. SEIKO: Journal of 
Management & Business, 6(1), 492-503. 

Arta, D. N. C., Leuhery, F., Abubakar, H., Yusuf, M., & Cakranegara, P. A. (2023). Literature Review: Analisis 
Hubungan Antara Pelatihan dan Kinerja Karyawan di Sebuah Perusahaan. Management Studies and 
Entrepreneurship Journal (MSEJ), 4(1), 162-168.  

Atmaja, D. S., Zaroni, A. N., & Yusuf, M. (2023). Actualization Of Performance Management Models For 
The Development Of Human Resources Quality, Economic Potential, And Financial Governance 
Policy In Indonesia Ministry Of Education. Multicultural Education, 9(01), 1-15.  

Atra, D. N. C., Yeti, Y., Rahayu, B., & Yusuf, M. (2022). EFFECT OF COMPETENCE AND 
COMPENSATION ON EMPLOYEE PERFORMANCE. Journal of Innovation Research and 
Knowledge, 2(6), 2477-2482 

Baidun, A., Prananta, R., Harahap, M. A. K., & Yusuf, M. (2022). Effect Of Customer Satisfaction, Marketing 
Mix, And Price In Astana Anyar Market Bandung. Al-Kharaj: Cakranegara, P. A., Hendrayani, E., Jokhu, J. 
R., & Yusuf, M. (2022). Positioning Women Entrepreneurs in Small and Medium Enterprises in Indonesia–Food & 
Beverage Sector. Enrichment: Journal of Management, 12(5), 3873-3881 

https://ejournal.iainpalopo.ac.id/index.php/alkharaj


Frans Sudirjo dkk 

The Impact Of Price And Social Media …. 

 
https://ejournal.iainpalopo.ac.id/index.php/alkharaj                                       225 
https://doi.org/ 10.24256/kharaj.v5i2.3920 

 

A. Al Aziz litiloly, Effect of Price, Store Atmosphere, Social Media and Quality Service to the Purchase Decision Process at 
What's up Cafe Margonda , vol. 110, no. 9. 2017. 

Cakranegara, P. A., Hendrayani, E., Jokhu, J. R., & Yusuf, M. (2022). Positioning Women Entrepreneurs in Small 
and Medium Enterprises in Indonesia–Food & Beverage Sector. Enrichment: Journal of Management, 12(5), 3873-
3881. 

Cakranegara, P. A., Kurniadi, W., Sampe, F., Pangemanan, J., & Yusuf, M. (2022). The Impact Of Goods Product 
Pricing Strategies On Consumer Purchasing Power: A Review Of The Literature. Jurnal Ekonomi, 11(03), 1115-
1120.Journal of Islamic Economic and Business, 4(2) 

Dacholfany, M. I., Khataybeh, A. M., Lewaherilla, N. C., Yusuf, M., Sihombing, H. B. M., & Chang, M. L. 
(2022). APPLICATION OF THE BALANCED SCORE CARD CONCEPT AS A HUMAN 
RESOURCE PERFORMANCE MEASUREMENT TOOL AT THE MINISTRY OF HIGHER 
EDUCATION IN INDONESIA. MULTICULTURAL EDUCATION, 8(04), 1-13 

Ernayani, R., Fauzan, R., Yusuf, M., & Tahirs, J. P. (2022). The Influence of Sales And Operational Costs on 
Net Income in Cirebon Printing Companies. Al-Kharaj: Journal of Islamic Economic and Business, 4(2) 

Fachrurazi, F., Zarkasi, Z., Maulida, S., Hanis, R., & Yusuf, M. (2022). INGCREASING MICRO SMALL 
MEDIUM ENTEPRISES ACTIVITY ENTREPRENEURIAL CAPACITY IN THE FIELD OF 
DIGITAL MARKETING. Jurnal Ekonomi, 11(03), 1653-1660. 

Fasiha, F., Yusuf, M., Sihombing, H. B. M., Mujahidin, M., & Chenini, R. (2022). The Effect of Product 
Quality and Service Quality on Consumer Loyalty at Palopo Minimarkets. Ikonomika: Jurnal Ekonomi dan 
Bisnis Islam, 7(2), 177-192. 

Hanis, R., & Yusuf, M. (2022, December). Applying A Swot Analysis Approach To A Sharia Marketing 
Perspective At Alunicorn Shops In Bandung. In Proceeding of The International Conference on Economics and 
Business (Vol. 1, No. 2, pp. 653-670). 

Haribowo, R., Moridu, I., Rafid, M., Kamar, K., & Yusuf, M. (2022). COMPARATIVE ANALYSIS OF 
INDONESIAN HOUSEHOLD CONSUMPTION EXPENDITURE 2018-2021. Journal of Innovation 
Research and Knowledge, 2(6), 2497-2504. 

Haribowo, R., Tannady, H., Yusuf, M., Wardhana, G. W., & Syamsurizal, S. (2022). Analisis Peran Social 
Media Marketing, Kualitas Produk Dan Brand Awareness Terhadap Keputusan Pembelian Pelanggan 
Rumah Makan Di Jawa Barat. Management Studies and Entrepreneurship Journal (MSEJ), 3(6), 4024-4032. 

Herdiyanti, H., Arta, D. N. C., Yusuf, M., Sutrisno, S., & Suyatno, A. (2022). Pengaruh Penerapan Sistem 
Keadilan Distributif dan Keadilan Interaksinonal terhadap Kepuasan Kerja Pegawai Perusahaan: 
Literature Review. Jurnal Mirai Management, 7(2), 523-530. 

Heryadi, D. Y., Fachrurazi, F., Nurcholifah, I., & Yusuf, M. (2023). During the Covid-19 Pandemic, 
Marketing Strategy Analysis for Crispy MSMEs" MA ICIH". Jurnal Publikasi Ilmu Manajemen, 2(1), 184-
201. 

Ilham, I., Widjaja, W., Sutaguna, I. N. T., Rukmana, A. Y., & Yusuf, M. (2023). Digital Marketing's Effect On 
Purchase Decisions Through Customer Satisfaction. CEMERLANG: Jurnal Manajemen dan Ekonomi 
Bisnis, 3(2), 185-202. 

Ismunandar, I., Andriani, N. Y., Hanis, R., Hamzah, R., & Yusuf, M. (2023). GRAND PREANGER 
BANDUNG EFFECTIVE MARKETING COMMUNICATION STRATEGY IN THE 
STAYCATION PROGRAM. Jurnal Ekonomi, 12(01), 48-53. 

Istikomah, I., Saputra, G. W., & Yusuf, M. (2022). Marketing Mix Strategy and Financial Capabilities in 
Improving Sharia Stock Investment. Journal of Applied Management and Business Administration, 1(1), 21-27 

Kaharuddin, K., & Yusuf, M. (2022, December). The Impact of Liquidity Risk Optimization on the Stability 
of Islamic Commercial Banks in Indonesia. In Proceeding of The International Conference on Economics and 
Business (Vol. 1, No. 2, pp. 671-688). 

Kurhayadi, K., Rosadi, B., Yusuf, M., Saepudin, A., & Asmala, T. (2022). The Effect of Company Reputation 
and Customer Experience on Customer Loyal Behavior Citylink Indonesia. Riwayat: Educational Journal of 
History and Humanities, 5(2), 381-385. 

Kurhayadi, K., Yusuf, M., Masrifah, S., Rincani, E. D., & Fauzi, M. (2022). ANALYSIS OF BUMDESA 
COMPETITIVENESS STRATEGY THROUGH THE UTILIZATION OF TOURISM OBJECTS 

https://ejournal.iainpalopo.ac.id/index.php/alkharaj


Al-Kharaj: Journal of Islamic Economic and Business 
Vol. 5 (2), 2023: 09 - 16 

 

 
https://ejournal.iainpalopo.ac.id/index.php/alkharaj                                       226 
https://doi.org/ 10.24256/kharaj.v5i2.3920 

 

TO IMPROVE COMMUNITY WELFARE. LITERACY: International Scientific Journals of Social, 
Education, Humanities, 1(3), 157-171. 

Kurniawan, A., Yusuf, M., Manueke, B., Norvadewi, N., & Nurriqli, A. (2022). In Tokopedia Applications, 
The Effect Of Electronic Word Of Mouth And Digital Payment On Buying Intention. 

Kushendar, D. H., Kurhayadi, K., Saepudin, A., & Yusuf, M. (2023). BANDUNG CITY GOVERNMENT 
ENVIRONMENT AND SANITATION SERVICE CAPACITY IN WASTE 
MANAGEMENT. LITERACY: International Scientific Journals of Social, Education, Humanities, 2(1), 50-60. 

Kumaladewi, R., Sakung, J., & Yusuf, H. (2017). Pengaruh Motivasi Dan Disiplin Kerja Terhadap Kinerja Pegawai Di 
Kantor Dinas Kesehatan Provinsi Sulawesi Barat. PROMOTIF: Jurnal Kesehatan Masyarakat,
 7(1), 52. https://doi.org/10.31934/promotif.v7i1.25 

Mujahidin, M., Yusuf, M., Ardianto, R., Sutaguna, I. N. T., & Sampe, F. (2022). The Effect of Relationship 
Marketing and Relationship Quality on Customer Loyalty (Bank Muamalat Indonesia). Technium Social 
Sciences Journal, 38, 312-323. 

Norvadewi, N., Sampe, F., Ardianto, R., & Yusuf, M. (2023). The Impact Of Brand Image And Prıce Onlıne 
Product Purchase Decısıons At Shopee. Asian Journal of Management, Entrepreneurship and Social 
Science, 3(01), 336-351. 

Nugroho, A. P., Norvadewi, N., Wulansari, M., Akbarina, F., & Yusuf, M. (2023). DIGITAL 
ENTREPRENEURSHIP STRATEGY IN ONLINE BUSINESS COMPANIES IN WEST 
JAVA. Transformasi: Journal of Economics and Business Management, 3(2), 01-12. 

Nurfauzi, Y., Taime, H., Hanafiah, H., Yusuf, M., & Asir, M. (2023). Literature Review: Analisis Faktor yang 
Mempengaruhi Keputusan Pembelian, Kualitas Produk dan Harga Kompetitif. Management Studies and 
Entrepreneurship Journal (MSEJ), 4(1), 183-188. 

Pudjowati, J., Cakranegara, P. A., Pesik, I. M., Yusuf, M., & Sutaguna, I. N. T. (2021). The Influence Of 
Employee Competence And Leadership On The Organizational Commitment Of Perumda Pasar Juara 
Employees. Jurnal Darma Agung, 30(2), 606-613 

WIDIA HAYUNING TIAS, “ Influence Diversity Product, Price, Price And Store atmosphere ,” no. 27, pp. 1–6, 2016. 
R. M. Sari, “ Influence Product Diversity ,  Price, Price And Store atmosphere To Decision Purchase ” Chapter ii 

Review. References 2.1 , no. 2004, pp. 6–25, 2020. 
M. Wise, “ Influence Store Atmosphere, Price And Style Life To Decision Purchase In Dude Cafe Medan ,” Influence Price 

disc. And Perception Prod. Against Shopping Value and Consumer Purchasing Behavior. , vol. 7, no. 9, pp. 27–44, 
2018 

N. Kadek et al. , “ Influence Atmosphere Shop, Promotion And Price To Decision Purchase Consumers In Stores Ni's 
Barbershop , vol. 1, pp. 41–49, 2020. 

V. F. Dr. Vladimir, "Atmosphere Shop, Price, Media Social, And decision Purchase,"gastro. ecuatoriana y Tour. 
local. , vol. 1, no. 69, pp. 5–24, 2017. 

Ms. Neng Tanti Tresnawati, 154010200 and Dr. H. Popo Suryana, SE., “ Influence Store Atmosphere, Prices and 
Social Media on Consumer Purchase Decisions at Coffee Aenk - repo unpas." http://repository.u 
npas.ac.id/43477/ (accessed Jul. 24, 2022). 

N. S. Fatimah, “ Influence Media Social And Atmosphere Shop To Process Purchase Decision (Survey of Eatboss Cafe 
Lengkong Branch Visitors),” vol. 53, no. 9, pp. 1689–1699, 2017. 

M. M. Anang Firm And Budi W, “ Introduction Management - M. Anang Firmansyah And . Budi W. Mahardhika 
- Google Book," Ed 1 Yogyakarta , 2018. 
https://books.google.co.id/books?hl=id&lr=&id=fkyCDwAAQBAJ&oi=fnd&pg=PR5 
&dq=introduction+management&ots=Mj5Xh69U8x&sig=KBgHSpskZ1lZDQXpaO2DxU 
NDTRA&redir_esc=y#v=onepage&q=introduction management &f=false (accessed Jul. 24, 2022). 

Saepudin, A., Prihadi, M. D., Asmala, T., & Yusuf, M. (2022). WORK FROM HOME (WFH) POLICIES 
ARE BEING IMPLEMENTED AT THE BANDUNG CITY PUBLIC WORKS 
DEPARTMENT. Journal of Research and Development on Public Policy, 1(1), 42-50. 

Saepudin, A., & Yusuf, M. (2022). THE EFFECTIVENESS OF VILLAGE FUND POLICY ON 
INFRASTRUCTURE DEVELOPMENT. LITERACY: International Scientific Journals of Social, Education, 
Humanities, 1(3), 172-180. 

https://ejournal.iainpalopo.ac.id/index.php/alkharaj
https://doi.org/10.31934/promotif.v7i1.25
http://repository.unpas.ac.id/43477/
http://repository.unpas.ac.id/43477/
http://repository.unpas.ac.id/43477/
http://repository.unpas.ac.id/43477/


Frans Sudirjo dkk 

The Impact Of Price And Social Media …. 

 
https://ejournal.iainpalopo.ac.id/index.php/alkharaj                                       227 
https://doi.org/ 10.24256/kharaj.v5i2.3920 

 

Sampe, F., Haryono, A., Pakiding, D. L., Norvadewi, N., & Yusuf, M. Y. (2022). Analysis Of Typical 
Capabilities And Entrepreneurial Orientation Against Competitive Advantage In Bandung Traditional 
Foods Msmes. 

Saputro, R. H., Anggoro, T., Muslim, S., Wardani, I. U., Fatmawati, E., Yusuf, M., ... & Yusuf, M. A. (2023). 
Gaining Millenial and Generation Z Vote: Social Media Optimization by Islamic Political 
Parties. resmilitaris, 13(1), 323-336. 

Siregar, A. P., Nofirman, N., Yusuf, M., Jayanto, I., & Rahayu, S. (2022). The Influence of Taste and Price on 
Consumer Satisfaction. Quantitative Economics and Management Studies, 3(6), 998-1007. 

Siregar, N., Nursyamsi, S. E., Sutaguna, I. N. T., Razali, G., & Yusuf, M. (2023). DIGITAL MARKETING 
TO E-COMMERCE CUSTOMERS. Journal of Management and Creative Business, 1(2), 182-198. 

Soukotta, A., Sampe, F., Putri, P. A. N., Cakranegara, P. A., & Yusuf, M. (2022). FINANCIAL LITERACY 
AND SAVINGS BEHAVIOR FEMALE ENTREPRENEURS IN KIARACONDONG MARKET, 
BANDUNG CITY. Jurnal Darma Agung, 30(2), 652-662. 

Soukotta, A., Yusuf, M., Zarkasi, Z., & Efendi, E. (2023). Corporate Actions, Earning Volatility, And 
Exchange Rate Influence On Stock Price Stability. Inisiatif: Jurnal Ekonomi, Akuntansi dan 
Manajemen, 2(2), 197-214. 

Sucipto, B., Yusuf, M., & Mulyati, Y. (2022). Performance, Macro Economic Factors, And Company 
Characteristics In Indonesia Consumer Goods Company. Riwayat: Educational Journal of History and 
Humanities, 5(2), 392-398. 

Sudirjo, F., Lotte, L. N. A., Sutaguna, I. N. T., Risdwiyanto, A., & Yusuf, M. (2023). THE INFLUENCE OF 
GENERATION Z CONSUMER BEHAVIOR ON PURCHASE MOTIVATION IN E-
COMMERCE SHOPPE. Profit: Jurnal Manajemen, Bisnis dan Akuntansi, 2(2), 110-126. 

Sudirjo, F., Ratnawati, R., Hadiyati, R., Sutaguna, I. N. T., & Yusuf, M. (2023). THE INFLUENCE OF 
ONLINE CUSTOMER REVIEWS AND E-SERVICE QUALITY ON BUYING DECISIONS IN 
ELECTRONIC COMMERCE. Journal of Management and Creative Business, 1(2), 156-181. 

Sudirjo, F., Sutaguna, I. N. T., Silaningsih, E., Akbarina, F., & Yusuf, M. (2023). THE INFLUENCE OF 
SOCIAL MEDIA MARKETING AND BRAND AWARENESS ON CAFE YUMA BANDUNG 
PURCHASE DECISIONS. Inisiatif: Jurnal Ekonomi, Akuntansi dan Manajemen, 2(3), 27-36. 

Sutaguna, I. N. T., Razali, G., & Yusuf, M. (2023). Hanan Catering's Instagram promotions, pricing, and menu 
variety influence consumer purchasing decisions in Bandung. International Journal of Economics and 
Management Research, 2(1), 76-87. 

Sutaguna, I. N. T., Sampe, F., Dima, A. F., Pakiding, D. L., & Yusuf, M. (2022). Compensation and Work 
Discipline's Effects on Employee Achievement at Perumda Pasar Juara. YUME: Journal of 
Management, 5(3), 408-428. 

Sutaguna, I. N. T., Yusuf, M., Ardianto, R., & Wartono, P. (2023). The Effect Of Competence, Work 
Experience, Work Environment, And Work Discipline On Employee Performance. Asian Journal of 
Management, Entrepreneurship and Social Science, 3(01), 367-381. 

Sutrisno, S., Herdiyanti, H., Asir, M., Yusuf, M., & Ardianto, R. (2022). Dampak Kompensasi, motivasi dan 
Kepuasan Kerja Terhadap Kinerja Karyawan di Perusahaan: Review Literature. Management Studies and 
Entrepreneurship Journal (MSEJ), 3(6), 3476-3482. 

Sutrisno, S., Panggalo, L., Asir, M., Yusuf, M., & Cakranegara, P. A. (2023). Literature Review: Mitigasi Resiko 
dan Prosedur Penyelamatan pada Sistem Perkreditan Rakyat. COSTING: Journal of Economic, Business and 
Accounting, 6(2), 1154-11 

Widjaja, W., Kartini, T., Yuningsih, E., Yusuf, M., & Hayati, F. A. (2023). KAHATEX BANDUNG 
REGENCY'S EMPLOYEE SELECTION AND PLACEMENT IMPACT. Transformasi: Journal of 
Economics and Business Management, 2(2), 72-84. 

Wowling, S. A. S., Yusuf, M., Gampu, S., & Sahala, J. (2022). PRODUCT QUALITY AND PRICING 
INFLUENCE ON THE BRAND REPUTATION OF LOCO COFFEE FAST FOOD 
PRODUCTS. Jurnal Darma Agung, 30(2), 541-548 

Yusuf, M., Fitriyani, Z. A., Abdilah, A., Ardianto, R., & Suhendar, A. (2022). The Impact Of Using Tokopedia 
On Profitability And Consumer Service. Jurnal Darma Agung, 30(2), 559-573. 

https://ejournal.iainpalopo.ac.id/index.php/alkharaj


Al-Kharaj: Journal of Islamic Economic and Business 
Vol. 5 (2), 2023: 09 - 16 

 

 
https://ejournal.iainpalopo.ac.id/index.php/alkharaj                                       228 
https://doi.org/ 10.24256/kharaj.v5i2.3920 

 

Yusuf, M., Haryono, A., Hafid, H., Salim, N. A., & Efendi, M. (2022). Analysis Of Competence, Leadership 
Style, And Compensation In The Bandung City Pasar Bermartabat. Jurnal Darma Agung, 30(1), 524-2. 

Yusuf, M., & Matiin, N. (2022). ANALYSIS OF THE EFFECT OF THE MARKETING MIX ON 
PURCHASING DECISIONS. International Journal of Economics and Management Research, 1(3), 177-182. 

Yusuf, M., Saiyed, R., & Sahala, J. (2022, December). Swot Analysis in Making Relationship Marketing 
Program. In Proceeding of The International Conference on Economics and Business (Vol. 1, No. 2, pp. 573-588). 

Yusuf, M., Sutrisno, S., Putri, P. A. N., Asir, M., & Cakranegara, P. A. (2022). Prospek Penggunaan E-Commerce 
Terhadap Profitabilitas Dan Kemudahan Pelayanan Konsumen: Literature Review. Jurnal Darma Agung, 30(1), 786-
801 
 

https://ejournal.iainpalopo.ac.id/index.php/alkharaj

