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Abstract
Keywords: Perceived Ease of — This study aims to determine the effect of perceived ease of use, risk, financial
Use, Risk, Financial Ability, ability on transaction interest, the temporary assumption is that the three variables

bave a significant effect on transaction interest using Liktok Paylater, this study
uses a quantitative method with an associative descriptive approach, with a sample
size of 225 samples, the sampling technique uses purposive sampling. Data
collection through questionnaires and literature studies. The results of the [ test
statistics show a simultaneous and significant effect of the variables perceived ease
of use, risk and financial ability on transaction interest. Based on the results of
the t test statistics, perceived ease of use does not have a significant effect on
transaction interest with the t test (0.184> 0.05). In the variable, risk has a
significant effect on transaction interest with the test results (0.000 <0.05). While
[financial ability has a positive and significant effect on transaction interest with
the t test (0.000 <0.05). The implications of this study can be used as a basis
Jfor increasing interest in transactions using Liktok Paylater through perceived ease
of use, risk, financial ability among students in Sukabumi City.

And Transaction Interest

INTRODUCTION

The rapid development of technology has a significant impact on various aspects of life,
including in terms of easy access to internet services. This development plays an important role in
driving a country's economic growth. One of the impacts can be seen from the increasing use of
PayLater services among students, which reflects changes in behavior in financial management for
the younger generation. One of the platforms that provides the latest PaylLater service is the
TikTok application, especially TikTok Shop, which was introduced in 2021 along with the
increasing number of users and e-commerce potential. Through this integration, users can shop
directly from the application with an interactive experience via video. The PayLater feature allows
purchases of up to 25 million rupiah without a down payment with installments of up to 12
months.(Septiani Lenny, 2024)

However, the results of a pre-questionnaire conducted on 30 students in Sukabumi City
showed that only 16% of them used the TikTok PayLater service. This percentage indicates that
interest in TikTok Paylater is still relatively low compared to similar services such as Shopee
PayLater. The low interest is thought to be caused by social motives that encourage students to
use Shopee PayLater more, so TikTok PayLater is less popular. In addition, the phenomenon of

https://ejournal.iainpalopo.ac.id/index.php/alkharaj 101


https://ejournal.iainpalopo.ac.id/index.php/alkharaj
mailto:aliyanurfauzia6@ummi.ac%20,id
mailto:dicky.jhoansyah@ummi.ac.id
mailto:rdmdanial043@ummi.ac.id

Al-Kharaj: Journal of Islamic Economics and Business
P-ISSN: 2686-262X; E-ISSN: 2685-9300

lack of interest in using the PaylLater service is thought to be caused by the TikTok PayLater service
being considered less easy to use because it is not available evenly on every TikTok Shop account.
There is a perceived risk because TikTok Paylater is not registered with the Financial Services
Authority (OJK). The low financial ability of students, which is influenced by the lack of financial
literacy and unstable economic conditions, also contributes to the low interest of students in using
this service.

Various previous studies have highlighted that a person's interest in making a transaction
is influenced by several important factors, including perceptions of ease of use, risk level, and
financial capability. These three factors play a crucial role in determining an individual's decision
to be interested or not in making a transaction, especially in the context of Pay Later services. In
presearch conducted by(Marisa, 2020) states that transaction interest is influenced by ease of use.
This shows that the easier a service is to use, the higher the likelihood that someone will be
interested in making transactions through that service. Ease of use provides a comfortable and
efficient experience for users, so that it can increase interest and trust in transacting using ovo and
gopay.

On the other hand, in researchDaniel, (2020)This study states that risk has an influence on
a person's interest in using a service. This shows that the higher the risk perception, the lower the
likelihood of a person being interested in trying or using the service. Conversely, if the risk is
considered low, interest tends to increase. In the study(IKKamil, 2023)Stating that the PaylLater
system in the marketplace is influenced by financial ability. This shows that users with better
financial ability tend to be more interested in using paylater services.

From several previous studies, there is a gap in research on interest in transacting using
PayLater services, the first is perceived ease of use or ease of use in the research of Bachtiar et al.,
showing that ease of use has a significant effect on interest in using PayLater, while the research
of Stefanus Kaihatu, nd found that benefits, security, and trust influence interest more than ease
or risk. Second, riks or risk in the study (Hikmawati et al., 2024) shows that financial literacy,
income, lifestyle, and risk have a positive and significant effect on interest in using Shopee
PayLater. but research (Lutfiah et al.) shows that the risk variable does not have a significant effect
on attitude toward using in interest in using the service. Third, financial ability or financial ability
in Firdauzi Indrawan's research, reveals that financial ability affects the petception of ease, which
has an impact on consumer behavior and interest. Conversely, research (Nur Asrifah et al., 2022)
states that financial ability does not have a direct effect on interest.

The gap in this study is the basis for further exploration of the influence of perceived ease
of use, risk, and financial ability on students' interest, especially in Sukabumi City, in using PayLater
services for transactions. The importance of filling this gap is based on the fact that students are
one of the user groups who are quite active in utilizing PayLater services. In this context, perceived
ease of use, risk, and financial ability play a significant role in shaping their interest in using
PaylLater services in transaction activities.

The explanation above is the urgency of this research to examine the extent to which the
perception of ease of use, risk, and ability of students affect the interest in transacting. Based on
the context and phenomena that have been described above, this research was conducted on the
basis that there are still many inconsistencies in the results of previous studies. With the
phenomenon of PayLater usage, economic conditions, and
lack of interest of students in transacting using TikTok PaylLater compared to other PayLater
services, then the researcher wants to discuss the factors that influence interest in using fintech,
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such as PayLater. The novelty in this study is the object of research, many of which are studying
Shopee PaylLater, but in this study the focus is on TikTok Paylater, in addition, previous studies
focused on the variables of perception of ease of use and risk only. However, this study combines
four variables of perception of ease of use, risk, financial ability and interest in transacting that
have never been studied simultaneously

Therefore, this study aims to determine the effect of perceived ease of use, risk, and financial ability
on the interest in transacting using TikT'ok PayLater among students in Sukabumi City.

METHODS

This study uses quantitative methods. This study uses a descriptive and associative approach. The
population in this study were students in Sukabumi City, with sampling using the Purposive
Sampling Technique, which determines the sample with special selection or with certain criteria
(Luciana, Jhoansyah & Danial, 2022) the criteria used are, knowing TikTok Paylater, students who
are active in digital transactions, and students who have experience transacting with Paylater
services. The number of samples was determined using the hair formula with a sample size of 225
samples. The data collection technique using primary data in this study was obtained from the
distribution and filling out of questionnaires by Sukabumi City students via Google form. While
secondary data in this study were obtained from books, journals, theses, or articles from the
internet. The data analysis technique in this study used the SPSS version 22 test tool, which
includes the determination coefficient test, the classical assumption test (normality test,
multicollinearity, heteroscedasticity), multiple linear regression analysis, and hypothesis testing (FF
and T tests), with a Likert scale of 1-5 as a measuring tool. In this study, there are four variables,
namely the perceived ease of use variable (X1), risk (X2), and financial ability (X3) as independent
variables, and the transaction interest variable (Y) as the dependent variable.

RESULTS AND DISCUSSION

Results
Descriptive analysis

The distribution of respondents based on gender consists of male and female students. Details of
the number of each group will be presented in the following table:
Table 4.1Number of Respondents by Gender

No Gender Number of Respondents Percentage (%)
1. Man 72 32%
2. Woman 153 68%
Total 225 100%

Source: Processed by Researchers, 2025
This study involved respondents aged between 17 years to over 25 years, with the aim of

identifying the age range of students in Sukabumi City. The number of respondents involved in
filling out the questionnaire was 225 people, as presented in the following table:

Table 4.2Number of Respondents by Age

No Age Number of Respondents Percentage (%)
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1. 17-20 18 8%
2. 20-23 188 83.56%
3 23-25 15 6.67%
4. <25 4 1.77%
Total 225 100%

Source: Processed by Researchers, 2025

This study involved 225 students from various universities in Sukabumi City as respondents.
The distribution of the number of respondents from each university can be seen in the following
table:

Table 4.3Number of Respondents Based on Institution

No College le;l;(:zflzzfs Percentage (%)
1 Sukabumi Polytechnic 20 8.89%
2 YAPKESBI Health Polytechnic 20 8.89%
3 Pasundan College of Law 22 9.78%
4. Sukabumi College of Health Sciences 20 8.89%
5 Al Fath College of Technology 26 11.56%
6 Syamsul Ulum College of Political Science 25 11.11%
. zlj)ljlibgl:ml Pearls of Education and Training 21 0339
8. Linggabuana University, PGRI Sukabumi 30 13.33%
9. Muhammadiyah University of Sukabumi 41 18.22%

Total 225 100%

Source: Processed by Researchers, 2025

Validation Test
Testing validity is assessing the ability of a research instrument to accurately measure the intended
variables, thereby producing correct data.(Juliandi et al., 2016). This test uses the SPSS version
22 test tool.A variable is considered valid if its correlation value is = 0.3; if it is less than 0.3, the
variable is considered invalid.(Priyastama, 2020)

Table 4.4Validity Test Results

Variables Item r Count r table Information
X1.1 0.559 0.361 Valid
X1.2 0.877 0.361 Valid
X1.3 0.834 0.361 Valid
X1.4 0.716 0.361 Valid
Perceived Ease of Use X1.5 0.742 0.361 Valid
X1.6 0.822 0.361 Valid
X1.7 0.848 0.361 Valid
X1.8 0.749 0.361 Valid
X1.9 0.832 0.361 Valid
X1.10 0.728 0.361 Valid
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X1.11 0.791 0.361 Valid

X1.12 0.639 0.361 Valid

X1.13 0.751 0.361 Valid

X1.14 0.660 0.361 Valid

X1.15 0.695 0.361 Valid

X2.1 0.819 0361 Valid

X2.2 0.563 0.361 Valid

X2.3 0.817 0.361 Valid

X2.4 0.872 0.361 Valid

Risk X2.5 0.621 0.361 Valid
X2.6 0.805 0.361 Valid

X2.7 0.605 0.361 Valid

X2.8 0.808 0.361 Valid

X2.9 0.706 0.361 Valid

X3.1 0.706 0.361 Valid

X3.2 0.629 0.361 Valid

X33 0.758 0.361 Valid

X34 0.664 0.361 Valid

X35 0.610 0.361 Valid

o X3.6 0.767 0.361 Valid
Financial Ability X3.7 0.829 0.361 Valid
X3.8 0.623 0.361 Valid

X3.9 0.762 0.361 Valid

X3.10 0.403 0.361 Valid

X3.11 0.738 0.361 Valid

X3.12 0.370 0.361 Valid

Y1 0.720 0.361 Valid

Y2 0.740 0.361 Valid

Y3 0.736 0.361 Valid

. , Y4 0.583 0.361 Valid
Interest in Transaction V5 0.649 0.361 Valid
Y.6 0.902 0.361 Valid

Y7 0.875 0.361 Valid

Y38 0.744 0.361 Valid

Y9 0.755 0.361 Valid

Source: Processed by Researchers, 2025
Based on the table above, the overall calculated r value is greater than the r table, which means

that all questions are declared valid and legitimate for use as a data collection tool.

Reliability test
Reliability test shows the consistency of data at different times. A reliable instrument will
produce the same data when used repeatedly to measure the same object.(Prof. Dr. Sugiyono,
2022). This test uses the SPSS version 22 measuring tool.
According to(Juliandi et al., 2010), the instrument is categorized as reliable if the Cronbach Alpha
reliability coefficient value is > 0.6, and not reliable if the value is < 0.06.
Table 4.5Reliability Test Results

Variables Cronbach's Alpha N of Item Information

Perceived ease of nse(X1) 0, 943 15 Reliable
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Risk(X2) 0.893 9 Reliable
Financial Ability(X3) 0.883 12 Reliable
Interest in Transaction (Y) 0.901 9 Reliable

Source: Processed by Researchers, 2025
Based on the data above, it can be concluded that all variables in this study are reliable. This
can be said because the Cronbach's Alpha of all variables is greater than 0.06.

Classical Assumption Test
Normality Test

The normality test aims to determine whether the residuals of the research model are
normally distributed.(Ghozali, 2018)This can be done by analyzing the data distribution pattern on
the normal probability plot of regression standardized graph or through the Kolmogorov-Smirnov
test, if the significant value of the Kolmogorov-Smirnov test > 0.05 indicates a normal distribution
residual, while < 0.05 indicates an abnormal residual, the following are the results of the normality
test:

Table 4.6Normality Test Results

Unstandardized Residual

N 225
Norma Parameters a,b Mean .00000000
Stb. Deviation 3.48037991
Most Extreme Differences Absolute .057
Positive .057
Negative -.046
Test Statistics .057
Asymp. Sig. (2-tailed) .077c

Source: Questionnaire Data Processing Results, 2025

Based on the results of the table above, the normality test for the variablesPerceived Ease of Use
(X1), Risk (X2), and Financial Ability (X3) on Transaction Interest show a probability value of
0.077. Because this value is greater than the significance limit of 0.05, it can be concluded that the

data from the three variables are normally distributed.

Multicollinearity Test
The multicollinearity test aims to detect the relationship between independent variables in the

regression model. This test is carried out by looking at the tolerance value and Variance Inflation
Factor (VIF)(Ghozali, 2018).1f the variance inflation factor (VIF) value < 10 and the tolerance
value > 0.10, then the model can be said to have no multicollinearity. The following are the results
of the multicollinearity test:

Table 4.7Multicollinearity Test Results

Unstandardized Standardized Collinearity
Model Coefficients Coefficients t Sig. Statistics
B Std. Error Beta Tolerance VIF
(Constant) 9.412 1.196 7,867 .000
y  Perceived Ease 038 029 091 1,332 184 407 2.456
of Use
Risk .229 .056 323 4.102 .000  .304 3.287
Financial Ability 275 .055 403 5.019 .000 .293 3.141

a. Dependent Variable: interest in transacting
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Source: Questionnaire Data Processing Results, 2025

Based on the table above, information is obtained on tolerance wvalues for the
variables.perceived ease of use0.407,7i5£0.304, andfinancial ability0.293. The overall tolerance value of
the four variables is higher than 0.05. The VIF value of the variablesperceived ease of useis 2.456,
variableriskis 3.287, and the variablefinancial abilityis 3.141. So it can be concluded that the uVIF
value of the above variables is smaller than <10. Based on this assessment, it can be concluded

that there is no multicollinearity.

TestHeteroscedasticity
The heteroscedasticity test aims to identify whether there are differences in residual variance from
one observation to another in a model, as explained byGhazali (2018)A good regression model

should be free from heteroscedasticity problems. Here are the results of the heteroscedasticity

test:
Table 4.8Heteroscedasticity Test Results
Coefficientsa
Unstandardized Standardized
Model Coefficients Coefficients t Sig.
B Std. Error Beta
(Constant) 5,619 755 7,441 .000
1 Perceived Fase -003 018 -019 -191 848
of Use
Risk -015 035 -.050 -433 665
Financial Ability -.053 .033 -.188 -1.648 101

a. Dependent Variable: RES2
Source: Questionnaire Data Processing Results, 2025

Based on the table above, it can be seen that the significant value of each variableperceived ease of
useis 0.848,riskis 0.665, andfinancial abilityis 0.101. So it can be concluded that the test value of the
four variables is greater than 0.05 so it can be concluded that there is no heteroscedasticity.
Hypothesis Testing

Multiple Linear Regression Analysis

According to Ghozali (2018), this regression model is used to explain the extent of the
relationship and influence between independent variables and dependent variables. The
following are the results of the multiple linear regression test:

Table 4.9Multiple Linear Regression Calculation Results

Coefficientsa
Model Unstandardized Coefficients Standardized Coefficients T Sig.
B Std. Error Beta
(Constant) 9.412 1.196 7,867 .000
1 Perceived Ease of .038 .029 .091 1,332 .184
Use
Risk 229 .056 323 4.102 .000
Financial Ability 275 .055 403 5.019 .000
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a. Dependent Variable: interest in transacting
Source: Questionnaire Data Processing Results, 2025

Based on the table above, it can be seen that the value of the multiple linear regression equation
in this study is as follows:
Y =9.412 + 0.038 X1 + 0.229 X2 + 0.275 X3
From the multiple linear regression equation above, it can be concluded:

1. The constant value (x) of interest in transactions using TikTok PaylLater (Y) is 9.412, which
states that if the variableperceived ease of nse(X1), risk (X2) and financial ability (X3)which can
be assumed to be 0, then the interest in using Shopee PayLater is worth 9,412 units.

2. Variable regression coefficientperceived ease of nseof 0.038 indicates thatperceived ease of usehas a
positive effect on transaction interest. This means that ifpercezved ease of useincreases by 1 unit,
then the interest in transactions will increase by 0.038.

3. Variable regression coefficientriskof 0.229 indicates thatriskhas a positive effect on
transaction interest. This means that ifrzskincreases by 1 unit, then the interest in transactions
will increase by 0.229.

4. Variable regression coefficientfinancial abilityot 0.275 indicates thatfinancial abilityhas a positive
effect on transaction interest. This means that iffinancial abilityincreases by 1 unit, then the
interest in transactions will increase by 0.275.

Coefficient of Determination (R2)

The coefficient of determination (R?) is used to measure the extent to which the independent
variable (X) influences the dependent variable (Y) in a research model (Kurniawan & Yuniarto,
2016). The criteria for assessing the coefficient of determination are, if the value of "Kd" is close
to 0, then the influence of variable X on Y is considered weak. Meanwhile, if the value of "Kd" is
close to 1, then the influence of variable X on Y is considered strong. The following are the results
of the coefficient of determination test:

Table 4.10Results of the Determination Coefficient Test (R2)

Model Summary
Model R R Square Adjusted R Square Std. Error of the Estimate

1 .764a .583 577 3,504
a. Predictors: (Constant), Perceived Ease of Use, Risk, Financial Ability
Source: Questionnaire Data Processing Results, 2025

The R Square value of 0.583 or 58.3% indicates that the variableperceived ease of nse(X1), risk (X2)

and financial ability (X3)together contribute 50.4% to the transaction interest variable (Y).
Meanwhile, the rest is influenced by other factors not included in this research model.

Simultaneous Significance Test (F Test)

The F test is used to assess whether the independent variables as a whole have an influence on
the dependent variable. This influence is indicated if the calculated F value is greater than the I
table. Decisions are made based on the significance value obtained. If the significance value is less
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than 0.05, then it can be concluded that there is a simultaneous influence between the independent
variables on the dependent variable. Conversely, if the significance value is more than 0.05, it
means that there is no simultaneous influence.(Ghozali, 2018)

Table 4.11Simultaneous Significance Test Results (I Test)

ANOVA
Model Sum of Squares df Mean Square F Sig.
Regression 3792.607 3 1264.202 102,969 .001b
1 Residual 2713.322 221 12,277
Total 6505.929 224

a. Dependent Variable: Interest in Transaction
b. Predictors: (Constant), Perceived Ease of Use, Risk, Financial Ability

Source: Questionnaire Data Processing Results, 2025

Based on the table above, it is known that the valueF countis 102,969 with a significance value
of 0.001. Using a significance level of 5% (o = 0.05), and degrees of freedom (df) forF table,l
namely nk = 225-4 = 221 and k-1 = 3, then we getF table,of 2.65. Becausel’ count(102,969) is
greater thanF table,(2.65) and the significance value (0.001) is less than 0.05, then it can be
concluded that HO is rejected and Ha is accepted. Thus,perceived ease of use (X1), risk (X2) and financial
ability (X3)simultaneously has a significant influence on transaction interest among students in
Sukabumi City.

Partial Significance Test (t-Test)

According to(Kurniawan & Yuniarto, 2016)partial significance test is used to evaluate the
influence of each independent variable individually on the dependent variable. The following are
the results of the partial significance test:

Table 4.12Partial Significance Test Results (t-Test)

Coefficientsa
Model Unstandardized Coefficients Standardized Coefficients T Sig.

B Std. Error Beta
(Constant) 9.412 1.196 7,867 .000
1 Perceived Ease of .038 .029 .091 1,332 .184

Use

Risk 229 .056 323 4.102 .000
Financial Ability 275 .055 403 5.019 .000

a. Dependent Variable: interest in transacting
Source: Questionnaire Data Processing Results, 2025

Based on the available table, a partial test was conducted using a significance level of 5% or
0.05. To determine the t table value, the formula t table = («/2; n — k — 1) was used, where "o" is
the significance level, "n" is the number of samples, and "k" is the number of independent
variables. Thus, the t table = (0.025; 221) was obtained, which resulted in a t table value of 1.97076
ot rounded to 1.970. Based on this t table value, the effect of each variable on the dependent
variable can then be analyzed:

1. Influenceperceived ease of usetowards transaction interest
Based on the test results, it is known that the variablespercezved ease of nsehave valuet countis

1.332, while the t table value is 1.970. Becauset countgreater than the t table (1.332 < 1.970)
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and the significance value is 0.184 which is greater than 0.05, then the alternative hypothesis
(Hal) is rejected. This shows that the variableperceived ease of usedoes not have a significant effect
on transaction interest.

2. The influence of risk on transaction interest
Based on the test results, it is known that the risk variable has a valuet countis 4.102, while the
t table value is 1.970. Becauset countgreater than the t table (4.102 > 1.970) and the significance
value is 0.000 which is smaller than 0.05, then the alternative hypothesis (Ha2) is accepted.
This shows that the risk variable has a significant effect on transaction interest.

3. The influence of financial ability on transaction interest
Based on the test results, it is known that the financial ability variable valuet countof 5.019,
while the t-table value is 1.970. Becauset countgreater than the t table (5.019 > 1.970) and the
significance value is 0.000 which is smaller than 0.05, then the alternative hypothesis (Ha3) is
accepted. This shows that the financial ability variable has a significant effect on interest in
using Shopee Paylater.

DISCUSSION
Overview of perceived ease of use, risk, financial ability, and transaction interest
The condition of the perceived ease of use variable shows a high category. This can be seen from
Sukabumi City students' interest in using TikTok Paylater which is influenced by easy-to-learn
services and a simple registration process, this provides a positive experience. The risk variable
also shows a high category, which includes security risks, especially data security. This means that
students are aware of the potential losses that may arise. The financial ability variable is in the high
categoty, this reflects that they have good financial planning, shown by their ability to budget their
income, and understand personal finances as a whole. And the variable of interest in transacting
using the TikTok Paylater service among students in Sukabumi City is relatively high. This can be
influenced by several factors including emotional factors and financial anxiety, this shows that a
person's emotional factors play a very important role in influencing a person's interest in making
transactions using the Paylater service.
Influence Perceived Ease of UseRegarding Interest in Transactions

The results of the hypothesis test were obtained where t count1.332 < ttable 1.970 and the
significance value is 0.184 > 0.05 so that HO is accepted. Which means betweenperceived ease of
usedoes not have a significant effect on transaction interest. Perceived ease of use refers to an
individual's belief that a system or technology can be used without much effort. A person tends to
use a particular technology if he or she feels that the technology is easy to operate.(Marisa,
2020).This shows that the more convenience that can be felt from the use of technology or
systems, the more it can affect the interest of its users. Therefore, in this study it was found that
the perception of ease of use (Perceived Ease of Use) did not have a significant influence on
interest in making transactions. This is because the TikTok PayLater system and technology are
considered not yet completely easy to use, especially because the feature is not yet available evenly
across all TikTok Shop accounts. These results are in accordance with the studyStephen Kaihatu,
(2023) which states thatpercezved ease of nsedoes not have a significant effect on Interest.
Influence RiskRegarding Interest in Transactions

The results of the hypothesis test where the calculated t is 4.102 > t table 1.970 and the
significance value is 0.000 <0.05 so that HO is rejected.Which means betweenrisksignificantly
influence the interest in transacting. Risk refers to the uncertainty and potential loss that may arise
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when using a product or service.(Holik & Maulana, 2023). In consumer decision making,
perception of risk is an important factor. The greater the perceived risk, the less likely consumers
are to transact. Conversely, if the risk is considered low, consumers tend to continue using the
product or setvice. These results ate in accordance with research bySari & Yutan,(2022) which
states that risk has a significant and partial influence on interest.
Influence Financial Ability Regarding Interest in Transactions
The results of the hypothesis test where the calculated t is 5.019 > t table 1.970 and the

significance value is 0.000 <0.05 so that HO is rejected.Which means betweenfinancial
abilitysignificant influence on Interest in Transactions. Financial capability refers to an individual's
capacity to manage and resolve financial problems, whether from fixed or non-fixed income. This
condition can affect the extent to which a person has an interest in making certain economic
decisions.(Nur Asrifah et al., 2022). Good financial capability, supported by adequate financial
literacy, can increase individual interest in transacting using TikTok PayLater services. This result
is in accordance with research(Firdauzi Indrawan, 2017) revealed that financial capability
influences interest.
Influence Perceived Ease of Use, Risk and Financial Ability Regarding Interest in
Transactions

The results of the simultaneous hypothesis test obtained Fcount102,969> Ftable(2.65)and sig
value 0.000 < 0.05. So it can be concluded that Financial Literacy, Perceived Ease of Use, Risk and
Financial Ability have a significant effect on Transaction Interest.

CONCLUSION
Based on the research results and discussions in this study, several conclusions can be drawn as
follows:

1. The condition of students in Sukabumi City shows a high interest in using the TikTok
PayLater service. This interest is influenced by several factors, including the ease of using
the service as shown through a simple registration process and easy-to-learn services, thus
providing a positive experience for users. In addition, awareness of risk, especially related
to data security, is also relatively high, indicating that students understand the potential
losses that may arise. Good financial ability also supports this interest, reflected in mature
financial planning and personal financial budgeting. Emotional factors and financial
anxiety are also important aspects that influence students' interest in transacting using the
TikTok PaylLater service.

2. Partial research and testing of perceived ease of use does not have a significant effect on
transaction interest.

3. Test resultsriskhas a significant effect on transaction interest, because t count > t table,
which means the hypothesis is accepted.

4. Research shows that financial ability has a positive and significant influence on transaction
interest.

5. Results of simultaneous research and testingPercezved Ease of Use, Riskand Financial Ability
has a significant influence on Transaction Interest.

Suggestion
Based on the results of the conclusions, the researcher can suggest the following:
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1. TikTok PayLater needs to improve its features to make it easier to use and can help users
become more skilled in managing their finances. With this improvement, the service is
expected to provide greater benefits and attract more users.

2. TikTok PayLater needs to pay attention to financial risks, especially related to interest
charges, in order to attract students to use this service. By reducing or adjusting the interest
charges that are considered burdensome, students will feel safer and more interested in
using TikTok PayLater as a practical payment solution.

3. Students need to be wiser in following technology trends and considering financial
capabilities before using services such as TikTok PaylLater. Financial education is very
important so that students avoid consumer behavior and the risk of debt.

Research Limitations

1. This study has limitations in the data collection process on the sample, and only uses a
questionnaire as a data collection instrument, so the results obtained tend to be subjective.

2. The independent variables used in this study only use several factors, namely Perceived
Ease of Use, Risk and Financial Ability on Transaction Interest among students in
Sukabumi City.

REFERENCE

Amiruddin, R., Abdullah, M. R., & Noor Bakri, A. (2025). The Influence of e-WOM, Fashion
Trends, and Income on the Consumption Style of the Muslim Community in Palopo City: A
Quantitative Analysis. El-Qist: Journal of Islamic Economics and Business (JIEB), 14(2),
185-205. https://doi.org/10.15642/elqist.2024.14.2.185-204

Arno, A., & Mujahidin, M. (2024). Enhancing Zakat Management: The Role of Monitoring and
Evaluation in the Amil Zakat Agency. Jurnal Economia, 20(3), 397-418.
doi:https://doi.org/10.21831/economia.v20i3.53521

Dewi Hermawan, L., & Deni, R. (nd). Analysis of Interest in Using Bri Mobile (Survey on
Customers of Bank Rakyat Indonesia (Persero) Thk. Sukabumi City).

Figran, M., Mujahidin, M., Bakri, A. N., & Abdulrahman, A. J. A. (2024). Motivation for Wagqf in
Millennials and Generation Z: Highlighting Religiosity, Literacy and Accessibility.
IKONOMIKA, 9(2), 309-332.

Firdauzi Indrawan. (2017). The Influence of Financial Ability, Convenience, and Consumer
Behavior on Interest in Using Electronic Money in Yogyakarta City. Journal of Education
and Economics, 6, 77-87.

Ghozali, 1. (2018). Multivariate Analysis Applications with IBM SPSS 25 Program (9th ed.).
Diponegoro University Publishing Agency.

Holik, A., & Maulana, A. (2023). The Influence of Perceived Ease and Perceived Risk on Interest
in Using SPayLater. J-MAS (Journal of Management and Science), 8(2), 1282.
https://doi.org/10.33087 /jmas.v8i2.847

Ishak, L., Putri, Q. A. R., & Sarijuddin, P. (2024). Halal Product Assurance at Traditional Markets
in Luwu Raya Based on Halal Supply Chain Traceability. Amwaluna: Jurnal Ekonomi dan
Keuangan Syariah, 8(2), 224-240.

Juliandi, A., Irfan, I., Manurung, S., & Satriawan, B. (2016). Processing Business Research Data
with SPSS. . AQLI Research and Scientific Writing Institute.

https://ejournal.iainpalopo.ac.id/index.php/alkharaj 112


https://ejournal.iainpalopo.ac.id/index.php/alkharaj

Aliya Nurfauzia, et al
The Influence of Perceived Ease of Use, Risk And Financial Ability...

K, A. ., Astuti, A. R. T. ., & ., Mujahidin. (2024). The Impact of Word of Mouth and Customer
Satisfaction on Purchase Decisions: The Role of Maslahah as an Intervening Variable in the
Cosmetic Products Industry in Indonesia. Journal of Ecohumanism, 3(7), 1525-1540.
https://doi.org/10.62754 /joe.v3i7.4307

Kamil, I. (2023). FINANCIAL ABILITY AND IMPULSIVE BUYING BEHAVIOR IN
ONLINE PAYLATER SYSTEMS: CASE STUDY IN MARKETPLACE.
https://doi.org/10.36713/epral013 | SJIF

Kurniawan, R., & Yuniarto, B. (2016). REGRESSION ANALYSIS: Basics and Its Application
with R. kencana.

Majid, N. H. A., Omar, A. M., & Busry, L. H., Mujahidin Reviving Waqf In Higher Education
Institutions: A Comparative Review Of Selected Countries. European Proceedings of Social
and Behavioural Sciences.

Marisa, O. (2020). Perception of Ease of Use, Effectiveness, and Risk Influence on Interest in
Transacting Using Financial Technology. Journal of Office Administration, 8, 139—-152.
Meilany, R., Fasiha, F., & Moalla, M. (2025). The Role of Interest as a Mediator in The Relationship
of Knowledge and Islamic Financial Inclusion to The Loyalty Costumers of Non-Muslim.

IKONOMIKA, 10(1), 1-24.

Mujahidin, Rahmadani, N., & Putri, Q. A. R. (2024). Analysis of the Influence of Religiosity Values
In Reducing Consumptive Behavior in Indonesian Muslim Consumers. Amwaluna: Jurnal
Ekonomi dan Keuangan Syariah, 8(2), 253-274.

Nur Asrifah, Y., Rapini, T., & Muhammadiyah Ponorogo, U. (2022). The Influence of Investment
Knowledge, Financial Ability, Family Environment on Students' Investment Interests. 6(2).
http://ejournal.bsi.ac.id/ejurnal/index.php/ecodemica

Priyastama, R. (2020). The Book Of SPSS, Data Processing & Analysis. sl: Anak Hebat Indonesia.

Prof. Dr. Sugiyono. (2022). Quantitative, Qualitative, and R&D Research Methods (27th ed.).
ALPHABET.

Putri, Q. A. R, Fasiha, F., & Rasbi, M. (2024). Affiliate marketing and intention to adopt

mudarabah: The mediating role of trust in Islamic financial decision-making. JEMA: Jurnal Ilmiah

Bidang Akuntansi Dan Manajemen, 21(2), 337-362. https://doi.org/10.31106/jema.v21i2.23381

Sapsuha, M. U., Alwi, Z., Sakka, A. R., & Al-Ayyubi, M. S. (2024). Review of Gold Trading
Practices on Credit (non-Cash) Based on Hadith. Al-Kharaj: Journal of Islamic Economic
and Business, 6(3).

Sari, S., & Yutan, R. (2022). The Influence of Perceived Benefits, Perceived Convenience,
Perceived Risk and Perceived Trust on Interest in Using Gopaylater on the Gojek
Application. Jurnal Jukim, 1, 114-122.

Septiani Lenny. (2024, June 3). TikTok Shop Offers Paylater Loan, Limit Up to IDR 25 Million.
Katadata.Id. https://katadata.co.id/digital/e-commerce/665d5cce514¢8/ tiktok-shop-
tawarkan-utang-paylater-limit-hingga-rp-25-juta

Stefanus Kaihatu, T. (nd). The Influence of Tam Factors on the Interest of Pay Later Users.

Wulandari, S., Irfan, A., Zakaria, N. B., & Mujahidin. (2024). Survey Study on Fraud Prevention
Disclosure Measurement at State Islamic Universities in Indonesia. IQTISHODUNA: Jurnal
Ekonomi Islam, 13(1), 327-348. https://doi.org/10.54471 /igtishoduna.v13i1.2305

https://ejournal.iainpalopo.ac.id/index.php/alkharaj 113


https://ejournal.iainpalopo.ac.id/index.php/alkharaj

Al-Kharaj: Journal of Islamic Economics and Business
P-ISSN: 2686-262X; E-ISSN: 2685-9300

https://ejournal.iainpalopo.ac.id/index.php/alkharaj 114


https://ejournal.iainpalopo.ac.id/index.php/alkharaj

