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Abstract      

This study examines the strategies applied by Natalie Novita to construct her personal 

brand through the Instagram platform, highlighting the implications of digital media for 

contemporary literary expression. Drawing on the Personal Branding framework of 

McNally & Speak (2002), the study analyzes how Novita, an Indonesian selebgram, uses 

specific Instagram features such as feeds, captions, stories, and aesthetic consistency to 

shape a cohesive personal narrative. Utilizing a qualitative methodology, data were 

collected from the @natalienovita Instagram account, supported by literature review and 

visual documentation. Positioned within the discourse of Contemporary Literary 

Expression, this study explores how Instagram serves as a medium for modern narrative 

construction and digital self-expression, transforming traditional literary forms into 

dynamic, image-driven storytelling. The findings reveal that Novita’s personal brand is 

characterized by distinctiveness, personality, and consistency—elements that collectively 

function as narrative tools in shaping her online identity. By bridging personal branding 

and literary expression theory, this research contributes to the evolving understanding of 

authorship, narrative voice, and identity performance in digital spaces. Ultimately, it shows 

how Instagram is shaping new ways of understanding narrative and identity in 

contemporary literature. 

Keywords: Distinctiveness; Consistency; Instagram; Personal Branding; Selebgram 

 

Introduction     

In the digital age, the boundary between traditional literary expression and 

digital platforms is increasingly fluid, giving rise to new forms of self-

representation through online media. Contemporary Literary Expression 

encompasses the ways individuals construct identities, share narratives, and 
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communicate meaning through modern technologies, particularly via visual and 

digital formats (Levine, 2019; Miller, 2021). This transformation signals a shift in 

how narrative and authorship are understood, with images, videos, and curated 

digital content becoming key modes of expression (Miller & Davis, 2020). Within 

this evolving landscape, platforms like Instagram have emerged as powerful tools 

for shaping and communicating personal brands, enabling users to craft and 

project their identities in increasingly nuanced ways (Smith & Johnson, 2022). 

As Junedi (2022) states, the rapid advancement of technology is inseparable 

from human needs and behavior, deeply influencing everyday life. Among these 

advancements, the internet stands out as a pivotal force, widely used across sectors 

from business and education to entertainment and personal expression. It 

facilitates not only access to information and communication but also the 

formation of digital identities. In this context, Instagram serves not merely as a 

social networking site but as a platform for narrative construction, where users 

engage in visual storytelling that parallels, and often redefines, traditional literary 

practices. Moreover, the media—including social media platforms like Instagram—

can act as a tool for constructing cultural and dominant ideologies that serve the 

interests of the dominant class. At the same time, it can also become a space for the 

oppressed to challenge these norms and engage in cultural and ideological 

competition (Sihombing, 2023). Thus, digital platforms play a dual role in shaping 

identity and power dynamics in the contemporary media landscape. 

Social media, therefore, emerges as an innovative form of communication that 

strives to make socializing convenient for users, allowing them to interact without 

the limitations of geography or time (Sihombing, 2022). Instagram, as one of the 

most popular social networking platforms, embodies this flexibility. Users can 

share images, create personalized feeds, upload stories, apply filters to photos, and 

receive likes and followers, all of which significantly influence self-presentation 

(Setiawan & Audie, 2020). By offering these features, Instagram fosters an 

environment where users can shape and communicate their identities, further 

enhancing the platform's role in personal branding and social interaction. 

Instagram’s features also support the strategic use of personal branding 

(Afriluyanto, 2018). The larger the number of users on the platform, the wider the 

audience that engages with and observes these branding efforts. Personal branding 

serves as a means to increase marketability by systematically showcasing an 

individual's knowledge, personality, and unique traits to establish a recognizable 

identity (Agustinna et al., 2017). With continuous technological advancement, 

individuals increasingly align themselves with well-established brands and 

institutions to gain social recognition, often bypassing traditional fame-building 

processes. As a result, the cultivation of a personal brand is now seen as essential 

to enhancing one’s perceived value and public image (Kasela, 2021). 
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Personal branding refers to the deliberate effort to shape how others perceive 

various aspects of an individual, including their personality, competencies, and 

values. It is a strategic process through which individuals position themselves as 

distinct brands in the eyes of their target audiences, often with the aim of creating 

a favorable public image (McNally & Speak, 2002, p. 26; Haroen, 2014). According 

to Sihombing et.al (2021), personal branding is predominantly practiced by public 

figures such as celebrities, politicians, artists, comedians, and influencers. These 

individuals, who frequently appear in the media, seek to establish a strong and 

unique image in order to sustain their visibility and relevance. To achieve this, they 

must continuously build, develop, promote, and maintain their personal brand, 

thereby ensuring long-term recognition and career growth in the public eye. 

According to McNally and Speak (2002), a robust personal brand consistently 

incorporates three essential elements. The first element is Distinctiveness. It 

implies that the personal brand encompasses elements that shape one's views, 

values, and ideals, including aspects of particular interest. Values significantly 

impact an individual's thoughts, emotions, and actions, and it is essential to 

establish a resolute commitment to these values and beliefs. The greater the 

uniqueness of the behaviors observed by the audience, the more robust and explicit 

the definition of one's branding becomes for the audience. 

 The second element is Relevance. The personal brand is unique and needs to 

establish a significant connection with the audience. However, the championed idea 

must be pertinent to the audience. Relevance is derived from the level of interest 

that others have in one's actions and their evaluation of one's proficiency in doing 

those actions. The last is Consistency. It implies that actions or tasks that are unique 

and significant have been performed in a recurring or regular manner. This is 

because individuals will only have faith in a connection founded on the unwavering 

nature of the conduct they encounter or witness.  

Consistency is the defining characteristic of robust brands. As a brand, 

recognition, acceptance, or appreciation by others is only obtained via persistent 

actions. Consistent behavior is a defining characteristic that makes one's brand 

more apparent. The significance of each public figure in relation to one's wants and 

values will also differ. Regardless of personal preferences or necessity, one cannot 

deny that these individuals' behavior has been consistently predictable (Kasela, 

2021). 

In addition, the way people interpret and connect with personal brands is 

influenced by representation systems—objects, people, events, and symbols that 

relate to human ideas and interpretations (Sihombing, 2021). These systems are 

often expressed through visual cues such as images, gestures, and character 

expressions, as well as language, including spoken or written text in different 

scenes (Sarwindah & Sihombing, 2022). The process through which audiences 

understand or assign meaning to these representations is called decoding—a term 
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used to describe how narratives, just like spoken or written language, are 

interpreted (Lestari & Sihombing, 2022).  

This decoding process shapes how personal brands are perceived and 

understood by the audience. However, there is also another concept following 

personal branding. It is the law of personality. Based on Montoya's personality 

theory, a natural personality figure with flaws can generate a solid personal brand 

(Haroen, 2014). 

Personal branding is a means of showcasing an individual's skills, 

distinctiveness, expertise, and self-perception. The objective is to construct a 

desired image that captures attention and fosters trust in others (Fadhol, 2017, p. 

2). The primary functions of branding are as a means of distinguishing one's brand 

from others. A company can establish its specialization through branding, setting 

it apart from competing brands. It is also used as a method of promoting the ability 

to create an impression, ensure a high standard, inspire trust, establish a reputation, 

and exert influence over others (Kasela, 2021). 

Several previous studies have explored personal branding on social media 

platforms, particularly Instagram. For instance, Mujianto, Nurhadi, and 

Kharismawati (2021) examined the factors contributing to personal branding 

among three celebrity influencers in Garut City. Using a qualitative approach with 

purposive sampling, they found that personal branding is shaped through 

deliberate communication strategies, including the use of visual style, captions, and 

the demonstration of specific skills or expertise. Their study emphasized the 

importance of self-presentation and effective communication in enhancing one’s 

brand identity. 

Similarly, Efrida and Diniati (2020) investigated the personal branding 

strategies of Kevin Liliana, Miss International 2017, through the lens of 

constructivism. Their qualitative, descriptive study involved observations and in-

depth interviews, revealing how Liliana crafted her brand identity through 

subjective experiences and personal storytelling on Instagram. While both studies 

contribute valuable insights into the mechanics of personal branding, they 

primarily focus on public figures with institutional or celebrity status and do not 

explore how personal branding operates as a form of narrative expression within 

the broader cultural and literary context of social media. 

This study seeks to address that gap by analyzing the Instagram-based 

personal branding of Natalie Novita, an Indonesian selebgram whose content 

reflects a more grassroots form of digital authorship. Unlike previous studies, 

which focus mainly on branding effectiveness and communication strategies, this 

research situates Novita’s branding within the framework of contemporary literary 

expression. It examines how Instagram functions not just as a promotional 

platform but as a space for storytelling, identity construction, and self-

representation—key themes in modern literary discourse. 
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This study argues that Natalie Novita’s Instagram presence illustrates how 

digital platforms are evolving into new literary spaces, where personal branding 

functions as a form of narrative that mirrors broader cultural changes in how 

identity and authorship are expressed. Through a close analysis of her use of visual 

aesthetics, captions, curated content, and consistent thematic messaging, this 

research demonstrates how social media enables individuals to craft complex 

personal narratives that resonate with audiences in uniquely literary ways. By 

exploring this case, the study contributes to a deeper understanding of how digital 

self-expression on platforms like Instagram expands the boundaries of 

contemporary literary theory and challenges traditional notions of narrative and 

identity in the digital age. 

 

Method     

This study adopts a qualitative descriptive methodology to investigate the 

personal branding strategies of Indonesian selebgram Natalie Novita, focusing 

specifically on her Instagram account, @natalienovita. Grounded in the theoretical 

framework of personal branding as proposed by McNally and Speak (2002), the 

research conceptualizes personal branding as the deliberate construction of a 

distinct identity that evokes emotional responses and influences audience 

perceptions based on visible attributes and communicated values. The study aims 

to understand how Natalie Novita curates her online identity, shapes audience 

engagement, and constructs a coherent digital persona through Instagram content. 

To achieve these objectives, there were several methodological steps taken. 

First, data were collected from publicly accessible posts on the 

@natalienovita Instagram account over a six-month period, from January to June 

2024. A purposive sampling method was employed to select 50 posts that clearly 

demonstrated elements of personal branding, such as lifestyle visuals, promotional 

content, personal insights, and audience interaction. This selection ensured a 

diverse representation of her content. 

Second, the study focused on analyzing specific Instagram features that 

contribute to personal branding. These included photo composition, captions and 

hashtags (language style and narrative tone), Instagram Stories and Highlights 

(offering real-time and curated content), engagement metrics (likes, comments, 

and shares), or profile elements (bio description and profile picture). These 

features were examined to understand how they work together to construct a 

coherent and engaging personal brand. 

Third, data analysis was conducted using thematic content analysis. This 

analytical approach was guided by McNally and Speak’s (2002) framework, which 

identifies three key components of personal branding: distinctiveness, consistency, 

and relevance. Distinctiveness refers to the unique qualities and visual identity that 

differentiate Natalie Novita from others; consistency involves the regular and 



Lambok Hermanto Sihombing 
Instagram Feed: Indonesian Selebgram Personal Branding as a Contemporary Literary 
Expression 
 

828 

 
 
 

coherent use of branding elements across posts; and relevance considers how well 

her content aligns with her target audience’s interests and values. 

Fourth, ethical considerations were carefully observed. The research relied 

solely on publicly available content and did not involve direct contact with the 

subject. No private or sensitive information was accessed, and the study followed 

ethical standards for non-intrusive analysis of digital content. 

Fifth, this study recognizes its methodological limitations. It focuses on a 

single individual and platform, which may limit the generalizability of its findings 

to other contexts. As with any qualitative research, the findings are influenced by 

the researcher’s interpretive perspective. However, careful steps were taken to 

ensure analytical rigor and maintain objectivity throughout the research process. 

In sum, this methodology provides a structured approach for examining how 

Instagram can be used as a platform for personal branding and self-narration, 

offering insights into the broader role of social media in shaping contemporary 

forms of digital and literary expression. 

 

Results     

Establishing personal branding on Instagram has been a prevalent practice. 

The author views that personal branding through Instagram serves to express our 

personality to others and can even lead to professional opportunities if we 

effectively cultivate our personal brand on Instagram. Natalie Novita, like many 

others, initially joined Instagram solely to maintain her social media presence and 

avoid becoming obsolete. However, over time, this way has evolved into an 

attractive source of earnings, overseeing all aspects of the business.  

In closer research, McNally & Speak (2002) argue that style encompasses the 

distinctive characteristics that define an individual's branding. Style is the element 

that distinguishes an individual in the perceptions of others. Style refers to how we 

interact with others. Individuals' remarks to evaluate our manner frequently have 

a significant emotional impact (McNally & Speak, 2002, p. 26). The style evokes 

intense emotions when interacting with people. An individual's attire is a form of 

nonverbal communication, allowing others to judge their identity, personality, and 

distinctive qualities that set them apart. 

One of the defining features of personal branding is the unique traits an 

individual possesses. According to McNally & Speak (2012, in Imawati, 2016: 176), 

personal branding is unique and a manifestation of one's internal views and values 

that contribute to their individuality. The style exhibited by celebrities can serve as 

a determinant of their traits. Natalie disclosed that she opted for a feminine style 

that aligns with her individuality when posting on her Instagram account. 

Natalie's attractive style reflects her straightforward nature, as evidenced by the 

researcher's online observations on her Instagram account (Figure 1).   
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Figure 1. Natalie with online ojek riders 

Source: Ruswannur, W (2023) 

Natalie Novita Chandra, more commonly known by her nickname Nat Nat, 

exemplifies a well-developed personal brand in the digital space. With over 1.1 

million followers on Instagram (@natalienovita), she has built a strong presence 

on both Instagram and YouTube, where she shares content that includes daily vlogs, 

product reviews, and personal experiences (Alexander, 2024). Her content is 

characterized by a cheerful and optimistic tone, which has attracted a loyal 

audience over time. This aligns with McNally and Speak’s personal branding 

framework, which emphasizes value proposition, differentiation, and consistency 

as core elements of an effective personal brand. 

Nat Nat’s value proposition lies in her ability to offer engaging, informative, 

and uplifting content to her followers. She uses everyday moments to build 

authenticity, such as when she interacts spontaneously with street vendors in her 

content—for example, saying, “Bang, lagi ngapain. Main suit yo,” which reflects her 

natural and relatable approach to digital storytelling. Her openness in sharing her 

daily routines and perspectives helps establish a sense of trust and connection with 

her audience (Alexander, 2024). 

What differentiates Nat Nat from many other content creators is the 

integration of her social activism into her personal brand. In addition to her 

ventures in the beauty industry, including a business in nail, eyelash, and 

embroidery services based in Tangerang City, Banten Province, she is well known 

for her charitable initiatives. Nat Nat frequently provides support to marginalized 

groups such as scavengers, street vendors, and online motorbike taxi drivers. Her 

efforts go beyond financial donations and include distributing necessities such as 

shoes, buying goods from street sellers, and providing fuel for ojol drivers 

(Alexander, 2024). These consistent acts of generosity not only humanize her brand 

but also strengthen her reputation as someone who genuinely uses her platform to 

uplift others. 
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Consistency is another key aspect of her personal branding. Nat Nat posts 

regularly and maintains a clear thematic focus on lifestyle, beauty, personal values, 

and philanthropy. Over time, her involvement in humanitarian work has become 

more central to her public identity. Although she admitted that charitable work was 

not always her main focus, she has increasingly made it part of her long-term 

purpose (Alexander, 2024). Her active engagement with followers—through 

comments, story interactions, and community responses—has fostered a strong 

two-way communication channel, which is a defining feature of her online presence. 

In conclusion, Natalie Novita Chandra has successfully built a personal brand 

that combines authenticity, purpose, and social engagement. By consistently 

sharing meaningful content and actively participating in charitable efforts, she has 

distinguished herself in a highly competitive digital environment. Her work 

illustrates how personal branding, when grounded in genuine values and sustained 

action, can evolve into a platform for real social impact (Alexander, 2024). 

 

Discussion      

Personal branding refers to the strategic process by which an individual 

establishes themselves as a recognizable and distinct brand in the eyes of their 

intended audience. Personal branding shapes how people perceive various aspects 

of a person, such as their personality, abilities, and values. This process aims to 

create a positive perception in the community, which can lead to a positive 

perception in the broader society. Ultimately, personal branding can be utilized as 

a marketing tool (McNally & Speak, 2002). 

The first analysis is taken from Episode 137 entitled Jum’at Berkah (Figure 2). 

This video has 64.2K viewers and 1.271 comments.  

 

 

 

 

 

 

 

 

 

 

Figure 2. Natalie bought and shared food 

Source: @natalienovita 
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The content observed in Episode 137 of Natalie Novita Chandra’s series 

(Figure 2) presents a clear example of her efforts to help others, as she purchases 

food from a vendor with the intention of distributing it to online motorcycle taxi 

(ojol) drivers, homeless individuals, and others in need. This content represents 

more than a casual act of kindness; it serves as a carefully curated part of her 

ongoing personal branding. As noted in the findings, this episode is not an isolated 

case but one of many that reflect a recurring theme in her content. With over a 

hundred episodes showcasing similar actions, Natalie demonstrates a consistent 

effort to portray herself as someone who is caring, humble, and socially responsible 

(Alexander, 2024). 

From an analytical perspective, Natalie’s approach aligns with two essential 

concepts in personal branding theory: the Law of Distinctiveness and the Law of 

Personality. These principles suggest that effective personal branding requires a 

unique position and an authentic presentation of the individual’s true character. 

Natalie stands out from many Indonesian selebgrams who typically focus on 

product endorsements, fashion, or luxury lifestyles. Instead, she has carved out a 

distinct identity rooted in everyday generosity and care for others. Her consistent 

portrayal of herself as kind-hearted and community-focused allows her to build 

emotional credibility and trust with her audience. 

In the context of Indonesian culture, Natalie’s branding strategy becomes 

even more impactful. Indonesian audiences often value modesty, religious 

reflection, and a sense of community, which are values frequently present in 

Natalie’s content. Her emphasis on helping others—particularly street vendors, 

scavengers, and ojol drivers—resonates with followers who appreciate genuine, 

relatable figures rather than aspirational influencers promoting unattainable 

lifestyles. As digital media in Indonesia continues to grow, especially among youth 

and urban populations, influencers like Natalie who offer emotionally resonant and 

socially aware content are likely to remain relevant. 

Natalie’s content also reflects a strong understanding of her audience 

demographics. Her followers, primarily young and socially engaged users, respond 

positively to content that blends entertainment with ethical values. Her 

lighthearted, humorous tone combined with visible acts of support for others 

contributes to a multidimensional online persona. Over time, her content has 

evolved from general lifestyle updates to a more purpose-driven narrative. This 

transformation signals not only personal growth but also a conscious effort to 

position her brand around long-term social relevance rather than short-lived 

popularity. 

Nonetheless, it is important to address some potential limitations and 

alternative perspectives. Social media, by its nature, is highly curated, and 

audiences cannot always distinguish between genuine intent and performative acts. 

As her visibility increases, Natalie may face pressure to maintain her image, 
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potentially leading to content that is more strategic than sincere. Critics might 

argue that repeated displays of helping others can risk turning real-world 

generosity into a tool for digital engagement. While her actions are admirable, the 

line between authentic compassion and performative altruism can be difficult to 

define. 

From a theoretical standpoint, Natalie’s strategy can also be understood 

through contemporary literary expression theory, which explores how individuals 

construct identity through narrative performance. Drawing from thinkers such as 

Goffman and Butler, identity in media is seen as a performance—shaped by 

repeated behaviors, visual cues, and audience feedback. Natalie’s online presence 

reflects this performative dimension: through ongoing themes of kindness, 

religious reflection, and social awareness, she constructs a stable and relatable 

identity. Her acts of kindness are not only meaningful in themselves but also 

contribute to the story she tells about who she is. This doesn’t diminish her 

sincerity, but highlights how self-presentation and authenticity must coexist in the 

branding process. 

Montoya’s principle of distinctiveness further supports this view. He argues 

that personal branding must be presented in a unique way to be effective (Haroen, 

2014). Natalie exemplifies this by offering not only positive and uplifting content, 

but also maintaining regular interaction with her followers. Through comments, 

Q&A sessions, and reposting audience responses, she demonstrates attentiveness 

and care that go beyond content delivery. These interactions help reinforce the 

values she promotes and strengthen the connection between her brand and her 

audience. In doing so, she builds not just an image, but a sense of community. 

In conclusion, Natalie Novita Chandra’s personal brand is a notable example 

of how authenticity, social responsibility, and digital engagement can converge to 

form a compelling and lasting online identity. By consistently producing content 

that emphasizes kindness, humility, and connection, she distinguishes herself from 

more commercially driven influencers. Her alignment with Indonesian cultural 

values, her evolving brand narrative, and her ability to maintain a sincere tone in a 

highly curated environment contribute to the credibility of her personal brand. 

Although the complexities of social media raise valid concerns about authenticity, 

Natalie’s approach shows how personal branding can transcend image-building to 

genuinely reflect values and foster meaningful engagement with a diverse and 

supportive audience. 
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The last observation can be seen in episode 132 entitled Cendol Segalon 

(Figure 3). This video has 40,2K viewers and 404 comments.   

 

Figure 3. Natalie bought and shared cendol 

Source: @natalienovita 

 

In Figure 3, Natalie Novita Chandra is shown purchasing a large container 

(galon) of cendol—a traditional iced sweet drink made of pandan-flavored jelly, 

coconut milk, and palm sugar syrup—from a street vendor. She shares the drink 

with passersby in a public area. This content reflects her ongoing pattern of 

highlighting everyday acts of kindness through her Instagram Reels. These types of 

posts frequently feature her offering food or basic necessities to online motorcycle 

taxi (ojol) riders, elderly individuals, and street vendors. Such content illustrates 

her consistent behavior in presenting herself as a socially conscious and generous 

figure (Alexander, 2024). 

From an analytical perspective, this episode continues to reinforce Natalie’s 

branding strategy through the Law of Differentiation and the Law of Consistency. 

Differentiation, a foundational principle of branding, involves presenting a unique 

and memorable identity. While many Indonesian selebgrams focus heavily on 

fashion, luxury lifestyles, and brand endorsements, Natalie has strategically 

positioned herself within a niche that centers on social care, humor, and humility. 

Her Instagram Reels, combining light-hearted humor with small but meaningful 

gestures, allow her to break away from the glamour-centric narratives dominant 

among other digital influencers. Her distinctive blend of femininity and comedic 

flair offers viewers an engaging experience that is both emotionally resonant and 

entertaining. 

In the Indonesian cultural context, her approach carries additional 

significance. Social media in Indonesia is not only a platform for self-expression but 

also a tool for moral communication and community engagement. Indonesia’s 

collectivist culture highly values togetherness (gotong royong), empathy, and 
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modesty—traits that are reflected in Natalie’s repeated interactions with 

marginalized individuals. Her visible support for working-class people (ojol riders, 

vendors, and elders) resonates with a public that often feels underrepresented in 

mainstream influencer culture. As such, her content aligns with widely held social 

values and positions her as an influencer who promotes kebaikan (goodness) in 

everyday life. 

Her audience demographics also help explain the success of this approach. 

Natalie’s followers are primarily young, urban Indonesians, many of whom are 

active on platforms like Instagram and YouTube. This demographic is not only 

highly responsive to entertaining content but is also increasingly concerned with 

social impact, fairness, and authenticity. Natalie’s combination of humor, 

relatability, and social responsibility meets these expectations effectively. 

Furthermore, her content remains accessible to middle- and lower-income viewers, 

a segment often alienated by luxury-focused influencer culture. This accessibility 

broadens her appeal and strengthens her emotional bond with followers. 

Over time, Natalie’s personal brand has evolved. Initially known for lifestyle 

and beauty content, she has gradually expanded her narrative to include values-

based content centered on helping others. This evolution reflects a strategic 

deepening of her brand identity. Rather than remaining static or overly commercial, 

Natalie’s online persona has grown to become more purpose-driven, reflecting 

both personal development and a response to audience expectations. The 

consistency of these actions across her digital platforms supports the Law of 

Consistency in branding theory, which stresses the importance of maintaining a 

clear and coherent message over time to strengthen recognition and trust. 

However, it is essential to consider potential limitations and alternative 

interpretations of her branding. The highly curated nature of Instagram content 

makes it difficult to fully assess authenticity. While Natalie’s gestures appear 

genuine, they are also content assets structured to engage and retain audiences. 

Critics might argue that repetitive displays of generosity could risk being perceived 

as performative or even exploitative, especially when the beneficiaries’ consent or 

dignity is not clearly prioritized. Furthermore, as her audience grows, commercial 

pressures might shift her content strategy, potentially challenging the image of 

authenticity she has worked to establish. 

From a theoretical standpoint, Natalie’s brand can be analyzed using 

contemporary literary expression theory, particularly concepts of narrative identity 

and performance. Drawing from Goffman’s theory of self-presentation and Butler’s 

ideas of performativity, it becomes clear that Natalie’s Instagram presence is not 

merely a reflection of her offline self but a performance shaped by repeated 

patterns, audience feedback, and platform dynamics. Her videos of sharing drinks, 

joking with vendors, or laughing with strangers construct a recognizable identity 

over time. This performative consistency allows her audience to “read” her persona 

in a familiar and coherent way. Importantly, these performances are not inherently 
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inauthentic; rather, they reflect how digital identities are carefully constructed, 

maintained, and interpreted within cultural and technological contexts. 

Montoya’s principle of distinctiveness further underscores the strength of 

Natalie’s brand (Haroen, 2014). By remaining consistent in tone, values, and 

aesthetics while offering emotional value through humor and generosity, Natalie 

sets herself apart from more commercially focused influencers. Her branding also 

benefits from frequent follower interaction responding to comments, resharing 

messages, and addressing criticisms fostering a two-way relationship that builds 

community trust and enhances brand loyalty. 

In conclusion, Natalie Novita Chandra’s personal branding offers a compelling 

case study in how authenticity, cultural alignment, and strategic content creation 

can be used to build a resilient and influential digital identity. Through consistent 

acts of kindness, emotional relatability, and the incorporation of local values, she 

differentiates herself in a competitive influencer landscape. While limitations 

regarding performativity and commodification exist, her ability to balance 

personal storytelling with public impact allows her brand to resonate deeply with 

Indonesian audiences. Her story illustrates how personal branding, when rooted in 

empathy and social awareness, can transcend promotional strategies to become a 

meaningful form of cultural expression. 

 

Conclusion     

In conclusion, branding on Instagram is a strategic process where individuals 

leverage various tools like profile creation, status updates, photos, sharing opinions, 

and engaging with followers through comments and likes—to communicate 

specific messages and create lasting impressions. Natalie Novita exemplifies this 

approach, ensuring she is the first figure that comes to mind when others think of 

qualities like kindness, humor, and relatability. Her branding goes beyond 

aesthetics, fostering a deep emotional connection with her audience, particularly 

through her empathetic content and consistent support of marginalized groups. 

Natalie’s distinctive style, often characterized by feminine attire and 

thoughtfully crafted captions, strengthens her personal brand by reflecting her 

personality and reinforcing her commitment to social causes. These captions do 

more than provide context; they influence how followers engage with her content 

and express their own identities, shaping the way they perceive themselves within 

the larger social landscape. Moreover, her ability to blend visual storytelling with 

compelling text underscores how Instagram functions as a platform for 

contemporary literary expression. Through her captions, Natalie not only shares 

personal narratives but also transforms Instagram into a dynamic space for cultural 

engagement, illustrating how personal branding can transcend superficiality and 

become a powerful form of self-expression. 
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